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Clinic Outline Directory

Friday Clinic Speakers

Tony Vitello, University of Tennessee
Chris Hart, NC State University

Chuck Wolf, Human Motion Associates
Veronica Alvarez, Athletics

Billy Berry, Tennessee Wesleyan University
Skylar Meade, Troy University

C]J Beatty, Author & Speaker

Ty Blankmeyer, Vanderbilt University
Clint Hurdle, Colorado Rockies

Saturday Clinic Speakers

Jason Jackson, University of Alabama

Jon Gordon, Bestselling Author

Steve Dintaman, Northern Kentucky University

Dr. Keith Smithson; Darnell Coles; Steve
Lombardozzi, Washington Nationals

Tom Marker, Olentangy Orange High School
Brandon Guyer, Major League Mindset

Jim Penders; Jeff Hourigan; Joshua MacDonald;
Chris Podeszwa, University of Connecticut

Marty Smith, College of Central Florida
Will Franco, Boston College
Matthew Swope, University of Maryland

Sunday Clinic Speakers

Conor Kortmann, Rutgers University-Newark
Sean McGrath, Lamar University

Mark “Pudge” Gjormand, James Madison H.S.
Rudy Garbalosa, Lynn University

Create your agenda in the My ABCA Mobile App!
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Youth Session Outlines

Pg. Friday Speakers
79  Kris Goodman, Tampa Bay Rays
81  John Dowling, McLean High School
83  Matt Owens, Chestnut Hill College
85 Tom Winske, University of Cincinnati
87  Chris Berset, Alexandria Aces
89  André Butler, Graveyard Mentality
91  David Klein, Menlo Park Legends

Pg. Saturday Clinic Speakers
93  Nunzio Signore, Rockland Peak Performance
95  Jennifer Hammond, Thomas Jefferson High School
97  John Skaggs, Prime Time Baseball
99  Scott Fox, The Champion Playbook
101  Rob Hahne, No. Virginia Travel Baseball League
103  Jimmy Jackson, University of Maryland

Don’t miss the ABCA Coaches Social! It’s Friday from 4:30-6:00 p.m. among the exhibits in the ABCA Trade Show!
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MANY ARE GREAT, BUT ONLY A RARE FEW ARE CONSIDERED ICONIC.
Year after year, the most well-known baseball icons have continuously chosen Rawlings
as their on-field brand of choice, and with the latest addition to the bat lineup - it's easy to see why.
Introducing the Icon - the all-new carbon composite bat from Rawlings featuring,
leading-edge technology to ensure truly iconic performance at the plate. BE ICONIC.
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2025 Convenion Schedule

All events are in the Gaylord National Resort & Convention Center.

7:00 p.m.
6:00 p.m.
6:00 p.m.
5:40 p.m.
9:00 p.m.

11:00 p.m.

- 4:30 p.m.
4:00 p.m.

11:00 a.m.

3:10 p.m.
4:30 p.m.
3:40 p.m.
3:00 p.m.
3:40 p.m.
6:00 p.m.
9:30 p.m.
8:45 p.m.

10:45 p.m.
10:45 p.m.

2:00 p.m.
4:40 p.m.
2:00 p.m.

12:55 p.m.

4:30 p.m.

12:30 p.m.

2:30 p.m.
3:00 p.m.
4:45 p.m.
6:45 p.m.
6:45 p.m.
8:45 p.m.
8:45 p.m.

10:45 p.m.
10:45 p.m.

Thursday, January 2, 2025
10:00 a.m.
1:00 p.m.
1:00 p.m.
2:00 p.m.
6:30 p.m.
9:00 p.m.

Member Registration & Check-In presented by Traveling Teams
Committee Meetings

ABCA Trade Show

Expo Theater Presentations presented by Hour-A-Thon
Coaches’ Divisional Meetings

Rookie Coaches Mentorship Panel

Friday, January 3, 2025
7:00 a.m.
8:30 a.m.
9:30 a.m.
9:30 a.m.
9:40 a.m.
9:45 a.m.

10:00 a.m.

10:10 a.m.
4:30 p.m.
6:30 p.m.
7:00 p.m.
9:00 p.m.
9:00 p.m.

Member Registration & Check-In presented by Traveling Teams
Clinics presented by Wilson/ATEC

Spouses Breakfast

Youth Coaches Session presented by GameChanger
Post-Clinic Question & Answer presented by Coaches Insider
Expo Theater Presentations presented by Hour-A-Thon
ABCA Trade Show

Youth Session Question & Answer

ABCA Coaches Social presented by the ABCA

Hall of Fame Banquet presented by CeH Baseball

Baseball Operations Hot Stove Panel

Pitching Hot Stove Panel

Outfield Play Hot Stove Panel

Saturday, January 4, 2025
7:00 a.m.
8:30 a.m.
9:00 a.m.
9:15 a.m.
9:10 a.m.
9:30 a.m.
9:30 a.m.

10:10 a.m.
2:45 p.m.
5:00 p.m.
5:00 p.m.
7:00 p.m.
7:00 p.m.
9:00 p.m.
9:00 p.m.

Member Registration & Check-In presented by Traveling Teams
Clinics presented by Wilson/ATEC

ABCA Trade Show

Expo Theater Presentations presented by Hour-A-Thon
Post-Clinic Question & Answer presented by Coaches Insider
Diversity in Baseball Committee Workshops

Youth Coaches Session presented by GameChanger

Youth Session Question & Answer

Travel & Youth Baseball Hot Stove Panel

Baserunning Hot Stove Panel

Leadership Hot Stove Panel

Strength & Conditioning Hot Stove Panel

Hitting Hot Stove Panel

Infield Play Hot Stove Panel

Catching Hot Stove Panel

Sunday, January 5, 2025
11:10 a.m.
11:40 a.m.

Clinics presented by Wilson/ATEC
Post-Clinic Question & Answer presented by Coaches Insider

Cherry Blossom Lobby
See Page 7

Prince George’s Hall
Conv. Ctr. Pre-Function
See Page 7

Maryland Ballroom A

Cherry Blossom Lobby
Potomac Ballroom
Cherry Blossom Ballroom
Maryland Ballroom C
Chesapeake 6

Conv. Ctr. Pre-Function
Prince George’s Hall
Chesapeake D

Prince George’s Hall
Woodrow Wilson Ballroom
Maryland Ballroom C
Maryland Ballroom C
Maryland Ballroom A

Cherry Blossom Lobby
Potomac Ballroom
Prince George’s Hall
Conv. Ctr. Pre-Function
Chesapeake 6

National Harbor 3
Maryland Ballroom C
Chesapeake D
Maryland Ballroom C
Maryland Ballroom C
Maryland Ballroom A
Maryland Ballroom C
Maryland Ballroom A
Maryland Ballroom C
Maryland Ballroom A

Potomac Ballroom

Chesapeake 6




TEAMSHOP =~ ¢ T W

CUSTOM UNIFORMS.
EXCLUSIVE PRICING.

WHAT IS TEAM.SHOP?

Team.Shop is an organization's primary destination for custom uniforms, apparel and on-field products. Team.Shop offers
team-exclusive pricing on decorated uniforms, apparel and the entire catalog of gear from EvoShield, DeMarini, Louisville
Slugger, Wilson and ATEC. Organizations can open an initial Team.Shop for a set time, and orders are sent directly to players.
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Exclusive pricing Shop 24/7, 365 Free shipping Dedicated support
on the best brands days a year online on orders over $50 for coaches & parents

READY TO SET UP SHOP?

Visit us at Booth 1115




ABCA CLINIC SCHEDULE

Clinics presented by Wilson/ATEC

Friday, January 3, 2025

8:30 am. Introduction, Awards Presentation & Leadoff
Tony Vitello, University of Tennessee
Building a Championship Program

9:40 a.m. Chris Hart, NC State University

Developing Hitters, Not Just Swingers, With the
Wolfpack Approach

10:20 a.m. Chuck Wolf, Human Motion Associates
The Front Side Leg & Hip are Connected to the
Throwing Arm UCL and Elbow

11:00 a.m. Veronica Alvarez, Athletics
Everything is Perfect Until It’s Not — How Training
Catchers in Controlled Environments is Impacting
Their Development

11:40 a.m. Lunch Break — Concessions are available outside the

ABCA Trade Show and by the Youth Session!

12:40 p.m. Billy Berry, Tennessee Wesleyan University
Practice Tips & Techniques for Successful Team

Training
1:20 p.m. Skylar Meade, Troy University
The Path of Most Resistance: Handling Pitchers as
the Head Coach
2:00 p.m. CJ Beatty, Author & Speaker
Connecting Before Correcting: The Three Laws of
Championship Communication
2:40 p.m. Ty Blankmeyer, Vanderbilt University
Infield Play: The Art of Playing Catch
3:20 p.m. Clint Hurdle, Colorado Rockies
A Life in Baseball
4:30 p.m. ABCA Coaches Social (Exhibit Hall)
6:30 p.m. ABCA Hall of Fame Banquet

Saturday, January 4, 2025

8:30 a.m. Jason Jackson, University of Alabama
Pitchers” Start-to-Start Routines

9:10 a.m. Jon Gordon, Bestselling Author
The One Truth

9:50 a.m. Coffee Break — Visit the ABCA Trade Show!

10:20 a.m. Steve Dintaman, Northern Kentucky University
Turning Running Into Runs — Baserunning &
Base Stealing

Saturday, January 4 (continued)

11:00 a.m. Dr. Keith Smithson; Darnell Coles; Steve
Lombardozzi, Washington Nationals
Maximizing Visual Performance: Lessons,
Technologies, and Training Protocols of a World
Series Champion Team

11:40 a.m. Lunch Break — Concessions are available outside
the ABCA Trade Show and by the Youth Session!

12:40 p.m. Tom Marker, Olentangy Orange High School
Beyond Batting Practice: Optimizing Reps in the
Training Environment

1:20 p.m. Brandon Guyer, Major League Mindset
How to Win the Most Important Time of the Game:

The Time In Between Pitches

Jim Penders; Jeff Hourigan; Joshua MacDonald;
Chris Podeszwa, University of Connecticut
How to Build a Winning and Consistent Program
with Four UConn Coaches

Marty Smith, College of Central Florida
Measure & Compete to Make Player Development Fun!

2:00 p.m.

2:40 p.m.

3:20 p.m. Will Franco, Boston College
Strength Training Essentials For Baseball: A

Simplified Approach

4:00 p.m. Matthew Swope, University of Maryland

Optimize Performance with Motor Preferences

Sunday, January 5, 2025

8:30 am. Conor Kortmann, Rutgers University-Newark
Team & Individual Hitting Development: Do More

With Less

9:10 a.m. Sean McGrath, Lamar University
A Systematic and Evidence-Based Framework for
Developing Pitchers

9:50 a.m. Mark “Pudge” Gjormand, James Madison High

Practice Organization: Top Team Dirills That Build
Competitive Fire and Maximize Practice Time

10:30 a.m. Rudy Garbalosa, Lynn University
Outfield Development Through Daily Routines
and Drrills

Post-Clinic Q&A Sessions

Following each presentation, a Question & Answer Session will
be held in room Chesapeake 6. You may exit out the doors on

the left side of the Clinic Hall.

www.ABCA.org /| @ABCA1945 /| #ABCA2025 )
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(844) 620-2707 | info(@nettingpros.com

IMPROVING PROGRAMS
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Dyneema® Backstops, Protective
Screens, Padding, Turf, Covers & Tarps,
Custom DURA-Dip Treated Batting Cages
& BP Equipment.
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2025 Convention Meeting Schedule

All events are in the Gaylord National Resort & Convention Center.

Thursday, January 2, 2025

Time Committee Meeting/Function Room
8:00 a.m. NATIA-BCA Raters/Chairs Breakfast Chesapeake J
10:30 a.m. NAIA-BCA Past Presidents Magnolia 3
11:00 a.m. ABCA Hall of Fame Veterans Committee Chesapeake A
11:00 a.m. NJCAA Hall of Fame Committee Azalea 2
1:00 p.m. ABCA Ethics in Coaching Award Committee Chesapeake 3
1:00 p.m. NAIA Rules Annapolis 1
1:00 p.m. NJCAA Executive Committee Azalea 3
2:00 p.m. ABCA Competition & Rules Committee Chesapeake 2
2:00 p.m. ABCA Hall of Fame Committee Chesapeake A
2:00 p.m. ABCA Lefty Gomez Award Committee Chesapeake C
2:00 p.m. ABCA Travel Baseball Committee Baltimore 1
2:30 p.m. ABCA High School All-America & Divisional Chairs Chesapeake 8
2:30 p.m. NAIA Tournament Procedures Annapolis 3
3:30 p.m. ABCA Editorial Committee Chesapeake 9
4:00 p.m. NAIA Business Caucus Baltimore 4
4:00 p.m. ABCA Youth Baseball & Research Committees Baltimore 1
4:30 p.m. ABCA High School Playing Rules Committee Baltimore 3
5:15 p.m. NAIA - Chicagoland Collegiate Athletic Conference Magnolia 3
5:15 p.m. NAIA - Great Southwest Athletic Conference Camellia 3
5:15 p.m. NAIA - Kansas Collegiate Athletic Conference Magnolia 2
5:15 p.m. NAIA - North Star Athletic Association Camellia 2
5:15 p.m. NAIA - The Crossroads League Camellia 4
5:15 p.m. NAIA - Wolverine-Hoosier Conference Magnolia 1
Coaches’ Divisional Meetings - You are encouraged to attend your division’s meeting!
6:30 p.m. NCAA Div. I, IT & III Rules Meeting Maryland Ballroom C
6:30 p.m. NAIA Coaches Meeting National Harbor 12
Presented by eTeamSponsor
6:30 p.m. NJCAA Coaches Meeting National Harbor 10
Presented by eTeamSponsor
6:30 p.m. Pacific Association Division Coaches Meeting National Harbor 8
6:30 p.m. International Coaches Meeting National Harbor 7
6:30 p.m. High School, Travel & Youth Baseball Coaches Meeting ~ Cherry Blossom Ballroom
Presented by b4-app
7:15 p.m. NCAA Div. I Coaches Meeting Grapevine Ballroom C
7:15 p.m. NCAA Div. II Coaches Meeting National Harbor 5
7:15 p.m. NCAA Div. III Coaches Meeting National Harbor 3
7:15 p.m. High School Coaches Meeting Cherry Blossom Ballroom
7:15 p.m. Travel & Youth Baseball Coaches Meeting Woodrow Wilson Ballroom A
9:00 p.m. Fellowship of Christian Athletes Coaches Huddle Baltimore 1

Friday, January 3, 2025

Time Committee Meeting/Function Room
9:00 p.m. Fellowship of Christian Athletes Coaches Huddle Baltimore 1

Saturday, January 4, 2025

Time Committee Meeting/Function Room
7:00 a.m. Fellowship of Christian Athletes Breakfast Woodrow Wilson Ballroom
8:00 a.m. ABCA Diversity in Baseball Committee National Harbor 3
5:30 p.m. Mass sponsored by the Assoc. of Catholic Coaches & Athletes  Baltimore 4
9:00 p.m. Fellowship of Christian Athletes Coaches Huddle Baltimore 1

www.ABCA.org /| @ABCA1945 /| #ABCA2025 7



ABCA OFFICIAL FUNDRAISING PARTNER
JTHON,

TAKE IT TO THE CLOCK

All of your players.

PROVEN RESULTS ALL OVER THE GOUNTRY

w7l

HIGH SCHOOL/CLUB BASEBALL TEAMS RAISED GCOLLEGE BASEBALL TEAMS RAISED

Boom Baseball (TX) $38,537 Dakota Wesleyan University (NAIA - SD) - $32,976

Timber Creek Baseball (TX) $35,312 Crown College (NCAA D3 - MN) $26,755

Aledo Baseball (TX) $30,575 Defiance College (NCAA D3 - IL) - $22,182

Henry Clay Baseball (KY) $29,335 University of the Southwest (NAIA - NM) $20,780

SIGN YOUR COLLEGE, HIGH SCHOOL, OR CLUB TEAM UP AT
HOUR-A-THON.COM



Thursday, January 2, 2025

Velo Sports

2:00 p.m. - 2:40 p.m.

Optimizing Bat Speed

Mike Napoleon, CEO, Velo Sports

Gipper

2:45 p.m. - 3:25 p.m.

Modernize Your Baseball Program’s Marketing: Master Social Media and
Digital Newsletters

Jenna Gibney, Director, Customer Success, Gipper; Hugh Kelley,
Customer Success Manager, Gipper

Playbook365

3:30 p.m. - 4:10 p.m.

Playbook365: The Game-Changing Solution for Sports Event & Housing
Management

Adam Ashton, National Sales Manager, Playbook365; Billy Becher,
Founder, Playbook365; Nelson Gord, National Partnerships Manager,
Playbook365

Pocket Radar

4:15 p.m. - 4:55 p.m.

Moving the Game Forward Through New Technological Advancements
Panel moderated by Pocket Radar

ProLook
5:00 p.m. - 5:40 p.m.
Redefining College Baseball Recruiting

Brandon Agamennone, Founder, ProLook

Friday, January 3, 2025

Hudl

9:45 a.m. - 10:25 a.m.

Adapting Your Coaching for the Modern Player

John Edman, Head Baseball Coach, La Jolla Country Day School (CA);

Connor Gandossy, Assistant Baseball Coach, University of Minnesota

ArmCare.com

10:30 a.m. - 11:10 a.m.

Pitch Counts Suck! Here’s the Future >>>

Dr. Ryan Crotin, Executive Vice President, ArmCare.com

PitchCom

11:15 a.m. - 11:55 a.m.

PirchCom: Lessons on Electronic Signal Calling Learned from Working with
Major League Clubs and D15 Top Teams

John Hankins, Owner, PitchCom; Jon Updike, Vice President, PitchCom

Magnus

12:00 p.m. - 12:40 p.m.

Empowering Players through the Democratization of Data

Jonny Gomes, Director of Strategic Partnerships, Magnus; Michael
Koltak, Head of Baseball, Magnus

Expo Theater Presentation Schedule

Expo Theater presented by Hour-A-Thon
GAYLORD NATIONAL // CONVENTION CENTER PRE-FUNCTION

Friday, January 3 (continued)

Driveline

12:45 p.m. - 1:25 p.m.

Optimizing Athlete Performance: Scaling Tech Across Training Phases
Driveline Team

Rapsodo

1:30 p.m. - 2:10 p.m.

The New Era of Coaching: How Coaches Utilize Rapsodo at Every Level
Royce Carlton, MiLB Pitching Coach, Miami Marlins; Justin Keever,
Head Baseball Coach, Noblesville High School (IN); Jon Koenigsfeld,
Assistant Baseball Coach, College of Central Florida; Brian Page,
MLB/Key Accounts Coach Consultant, Rapsodo, Max McKenna, Senior
Marketing & Brand Strategist, The Headfirst Companies

GameChanger

2:15 p.m. - 2:55 p.m.

The Importance of Video in Todays Game and How GameChanger Simplifies
the Process

Jason Ferber, Baseball Coach, @CoachFerber

ATEC/Wilson Sporting Goods
3:00 p.m. - 3:40 p.m.

Saturday, January 4, 2025

eTeamSponsor

9:15 a.m. - 9:55 a.m.

How Championship Baseball Programs Win with e leamSponsor’s Online
Fundraising

2024 Championship Coaches

HitTrax

10:00 a.m. - 10:40 a.m.

Exploring Hit Trax Viewpoint: Advanced Swing Analysis with Boston Red Sox
Hitting Coordinator

Andrew Barry, Sales Manager, HitTrax; John Soteropulos, Hitting
Coordinator, Boston Red Sox

b4-app

10:45 a.m. - 11:25 a.m.

Unlocking Advanced Batting Insights: A Year of Coaching with Mobile-
Integrated Data Solutions

Drew Richard, Baseball Coach, D.R. Hitting

64 Analytics

11:30 a.m. - 12:10 p.m.

64 Analytics: Winning Strategies for the Transfer Portal
Jason Ratcliff, Founder, 64 Analytics

SportsRecruits

12:15 p.m. - 12:55 p.m.

The Escalation Trap: The Emotional Cost of College Recruiting
Natalie Bonaroti, Director of Event Operations, SportsRecruits

www.ABCA.org /| @ABCA1945 /| #ABCA2025 9




ABCA TRADE SHOW
EXHIBITOR GUIDE

EXHIBITOR HOURS
1:00 p.m. - 6:00 p.m.

10:00 a.m. - 3:00 p.m.
4:30 p.m. - 6:00 p.m.

9:00 a.m. - 2:00 p.m.

Thursday, January 2

Friday, January 3
ABCA Coaches Social

Saturday, January 4

PRINCE GEORGE'’S EXHIBIT HALL // GAYLORD NATIONAL

100% - 1011

San Diego, CA
619-876-4202

Frank Schrantz
frank@100percent.com
100percent.com

1007

1st Team Sports - 2050
Stafford, VA

571-213-6374

Cesar Zambrana
cesar@1stteamsports.com
1stteamsports.com

3N2 Sports — 1904
Maitland, FL
407-862-3622

Jeffery Meads
sales@3n2sports.com
3n2sports.com

431 Sports — 1145
Hillsborough, NC
727-543-7982

Evan Hayon
ehayon@sportsendeavors.com
431sports.com

4Most Sport Group - 749
Grove City, PA
724-870-4249

Ross Clites
ross@4mostsport.com
4mostsport.com

64 Analytics — 1047
Orlando, FL
479-200-5008

Jason Ratcliff
jasonr@64analytics.com
64analytics.com

643 Charts — 222
Olympia, WA
903-399-3654

Tim Kuhn
tim@643charts.com
643charts.com

10 www.ABCA.org /| @ABCA1945 /| #ABCA2025

6Tool - 1946
Olney, MD
301-379-6372
Kenny Wood
kwood@6-tool.com
six-tool.web.app

9 Strap - 1841
San Clemente, CA
Ryan Vaughn
ryan@9strap.com
9strap.com

99Pledges - 348

Palo Alto, CA
650-594-6122

Steve Peirce
steve@99pledges.com
99pledges.com

Aaron Judge Tall Order - 848
Jericho, NY

516-641-8771

Lisa Clark

lisa@tallorder.com
tallorder.com

Accusplit - 436
Pleasanton, CA
925-290-1900

Barb Jacobs
busdev@accusplit.com
accusplit.com

Active Sports International — 1642
Sialkot, Punjab, Pakistan

+92 334-800-7151

AliRaza
active.sports.intil@gmail.com
activesportsintl.com

Aero-Swing - 2019
Louisville, KY
502-712-1104

Bill Orosz
bill@aero-swing.com
aero-swing.com

AIRWAAV - 1131
Louisville, KY
855-253-4680
Jordan Posch
sales@airwaav.com
airwaav.com

Alaska Baseball League - 1040
Palmer, AK

907-745-6401

Pete Christopher
generalmgrminers@gmail.com
alaskabaseballleague.org

All-Star Sporting Goods - 1905
Leominster, MA

800-777-3810

Brad Jurga
bjurga@all-starsports.com
all-starsports.com

AltruPay - 2004
Dallas, TX
214-556-8370

Bill Glass
bg@altrupay.com
altrupay.com

American Baseball and Softhall - 832
Wharton, TX

979-532-8155

Mikey Sliepka

sales@muhltech.com

muhltech.com

American Specialty Insurance - 1549
Fort Wayne, IN

765-490-9256

Haley Agnew
hagnew@americanspecialty.com
americanspecialtyexpress.com

AMTI - 1046

Watertown, MA
617-926-6700

Shannon Neville
shannonn@amtimail.com
amti.biz

Ankored - 1940
Washington, DC

Satya Gadepalli
sgadepalli@ankored.com
ankored.com

ArmCare.com - 630

Lakewood, CO

303-403-0126

Duggan Moran
duggan@crossoversymmetry.com
armcare.com

Armilla Tech Lt - 2029
Salmon Arm, BC, Canada
520-255-2318

Lance Heron
|.heron@armillatech.com
armillatech.com

Armored Heat — 1749
Glendale, AZ
559-723-2132

Ryan Yoshida
ryan@armoredheat.com
armoredheat.com

AstroTurf - 1415

Dalton, GA

800-723-8873

G. Aaron Klotz
aaron.klotz@astroturf.com
astroturf.com

AstrolurF.

Athletech — 151
Los Angeles, CA
214-865-9068
Andre Buchanan
andre@athletech.co
athletech.co

Athletes In Action Baseball - 1036
Xenia, OH

937-352-1000

Jason Lester
jason.lester@athletesinaction.org
aiabaseball.org




AthletesGoLive - 408
Alpharetta, GA
832-423-3554

Christy Connor
christy@athletesgolive.com
athletesgolive.com

Auspicious Wellness, LLC — 1148
Indianapolis, IN

312-543-6224

Debra Smith Torrence
auspiciousbusinessventures@gmail.com
auspiciouswellness.com

AWRE Sports - 525
Morristown, TN
570-561-4828

Ken Spangenberg
ken@awresports.com
awresports.com

Axe Bat - 1244

Kent, WA

253-653-6579

Rusty Trudeau
rustyt@badensports.com
axebat.com

AXIO Centripetal Training — 2006
Park City, UT

435-901-1139

Ted Bezemer
ted@axiotraining.com
axiotraining.com

b4-app - 1030

Yongkang Dist., Taiwan
+886-617-939-9178
Nicolas Tsao
nicolas.tsao@b4-app.com
b4-app.com

B45 - 228

Quebec, QC, Canada
888-669-0145

Marie-Pier Gosselin
mpgosselin@b45online.com
b45baseball.com

Backstop Buddy — 1939
West Bradford, PA
610-639-4723

Brandon McLean
info@backstopbuddy.com
backstopbuddy.com

Ballparks of America - 1915
Branson, MO

417-464-6333

Garrett Woods
gwoods@ballparksofamerica.com
ballparksofamerica.com

Vyat30H

Baden Sports - 1244
Kent, WA

Rusty Trudeau
rustyt@badensports.com
badensports.com

Barrel It Up - 337
Rancho Cucamonga, CA
909-227-1949

David Quinowski
david@findthebarrel.com
findthebarrel.com

Baseball Flows, LLC — 1945
Riverside, CA

909-262-5768

Ismael Gallo
dr.ismaelgallo@gmail.com
baseballflows.com

Baseball Jobs Overseas - 840
Salzburg, Austria

+43 676-751-1416

David Burns
dburns@baseballjobsoverseas.com
baseballjobsoverseas.com

Baseballieve - 441
Reno, NV
775-722-3416
Rebecca Young
cakes@hitnukes.com
baseballieve.com

Bat Around - 1623

New York, NY

630-246-0882

Matt Farrell
matt.farrell@letsbataround.com
letsbataround.com

Bats - Sydex Sports - 305
Wyoming, MI
800-733-4023

Joe Gordon
joe@sydexsports.com
sydexsports.com

Beacon Athletics - 1436
Madison, WI

608-824-1582

Gregg Nelson
greggn@beaconathletics.com
beaconathletics.com

Beam Clay / Partac Peat Corp. — 1929
Great Meadows, NJ

908-637-4191

Denise Pierce

denise@partac.com

beamclay.com

Berg Bat Company - 1952
Colorado Springs, CO
719-522-3808

Trevor Goldberg
trevor@bergbat.com
bergbat.com

Better Baseball / Bullet L Screens - 1023
Marietta, GA

404-467-4213

Taylor Forrester
taylor@betterbaseball.com
betterbaseball.com

BigSigns.com - 2046
Muskegon, Mi
800-790-7611

Michelle Alvarez
michelle@bigsigns.com
bigsigns.com

Birdman Bats — 1745
Redwood City, CA
609-780-3671

Gary Malec
gary@birdmanbats.com
birdmanbats.com

Blast Athletics - 112
Santa Ana, CA
929-322-4007

Josh Raphael
support@blastathletics.com
blastfundraising.com

BLSTK Athletics — 2026
Cheyenne, WY

307-256-1162

Andrew Florita
contactus@blstkathletics.com
blstkathletics.com

Blumaka - 119

Goleta, CA

Stuart Jenkins
amykrahenbuhl@gmail.com
blumaka.com

BNH, Inc. - 133
Seoul, South Korea
+82 2 372 3365

Hoya Lee
hoya@bnhsports.com
bnhinc.co.kr

Boekholder & Associates, LLC — 242
Middletown, DE

215-828-4329

Mike Boekholder
mike@boekholder.com
bnasportsurfaces.com

Book Your Block - 1848
Howell, NJ

973-814-4317

Mark Shearer
mshearer@bookyourblock.com
bookyourblock.com

Bownet Sports — 1235
Camarillo, CA
805-322-8844

Dave Pherrin
davepherrin@bownet.net
bownet.net
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Boombah - 931

Yorkville, IL

815-941-1431

Dawn Behrens
dawn.behrens@boombah.com
boombah.com

=

BOOMBAH.

BSN Sports — 1704
Farmers Branch, TX
800-527-7510

Seanna Canales
scanales@bsnsports.com
bsnsports.com/ib/baseball

Burbank Sport Nets — 423
Jacksonville, FL
866-349-0057

Rusty Green
rusty@burbanksportnets.com
burbanksportnets.com

C&H Baseball, Inc. - 1601
Lakewood Ranch, FL
941-727-1533

Danielle Huff
danielle@chbaseball.com
chbaseball.com

B i
N

Cap America - 1801
Fredericktown, MO
931-212-7163
Tim Nixon
timn@capamerica.com
capamerica.com

I

CAP AMERICA

CAPX - 1622

Provo, UT
970-393-2054
Amanda Neal
amanda@capxlab.com
capxlab.com

Catapult Sports - 1505
Boston, MA

774-245-1561

AJ Pappas
aj.pappas@catapultsports.com
catapult.com

CEIl (SEIKO & Ultrak) — 2034
Gardena, CA

310-630-1690

Sean Craig
scraig@cei-ultrak.com
stopwatches.com
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CHAMPRO - 835

Bannockburn, IL

847-279-2600

Robb Stephenitch
rstephenitch@champrosports.com
shop.champrosports.com

Chandler Bats - 717

Port St Lucie, FL

561-377-8159

Garrik Napier
garrik.napier@chandlerbats.com
chandlerbats.com

Changeup Circle - 1551
Sanibel, FL
413-250-3736

Joseph Dushane
basicbaseball@msn.com
changeupcircle.com

Chinook Seedery — 2039
Austin, TX

865-321-0708

Brandon Beaverson
brandon@chinookseedery.com
chinookseedery.com

Cimarron Sports - 747
Tulsa, OK

918-301-3610

Brooks Robison
brooks@cimarronsports.com
cimarronsports.com

CleanFuego, LLC - 1943
Rockville, MD
703-300-0622

Mike McGuiness
sales@cleanfuego.com
cleanfuego.com

Clell Wade Coaches Directory — 1607
Cassville, MO

877-386-4840

Jennifer Mann
jennifer@coachesdirectory.com
coachesdirectory.com

CoachComm - 226
Auburn, AL
334-321-2300

Debbie Hamby
sales@coachcomm.com
coachcomm.com

Coaches Video — 1840
Lewisville, TX
972-221-3939

Joel Krause
joelk@coachesvideo.com
coachesvideo.com

College Athlete Advantage, LLC - 340
Tempe, AZ

480-329-5661

Greg Christofolo
info@collegeathleteadvantage.com
collegeathleteadvantage.com
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Cooperstown Bat Co. - 531
Cooperstown, NY
607-547-2415

Tim Haney
connie@cooperstownbat.com
cooperstownbat.com

Cooperstown Experience — 2017
Cooperstown, NY

607-547-2767

Robert Hickey
funpark330@hotmail.com
cooperstownexperience.com

Core Energy Belt - 207
Irvine, CA

949-557-7608

Travis Miller
travis@coreenergybelt.com
coreenergybelt.com

Core Impact, Inc. - 750
Elk Grove, CA
415-410-4975

Samuel Taylor
staylor@coreimpactinc.com
coreimpactinc.com

CT4 Sports - 2042
Bedford, TX
817-808-8144
Chris Trevino
info@ct4sports.com
ctdsports.com

Dartfish — 605
Alpharetta, GA
816-682-0953

Gina Fogue
gina.fogue@dartfish.com
dartfish.com

Decker Sports — 1450

Omaha, NE

402-571-6409

Joshua Pollack
josh.pollack@deckersports.com
deckersports.com

DeVo Bats - 1511
Kennewick, WA
509-628-7073
Jordan Devoir
jdevo@devobats.com
devobats.com

Diamond Pro - 1900
Arlington, TX
800-228-2987

Rene Asprion
rasprion@diamondpro.com
diamondpro.com

Dominican Baseball Camp - 148
Charlottesville, VA

434-466-2128

Sam LeBeau
sam@dominicanbaseballcamp.com

dominicanbaseballcamp.com
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Diamond Sports — 1015
Irvine, CA
949-409-9300
Jake Gordon
teamdiamond@diamond-sports.com
diamond-sports.com
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Dove Tail Bats — 727
Monson, ME
207-695-4663

Theresa Lancisi
tlancisi@dovetailbat.com
dovetailbats.com

Driveline Baseball - 615
Kent, WA

425-523-4030

Mike Rathwell
mike@drivelinebaseball.com
drivelinebaseball.com

=
=
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Dynasty Baseball, LLC - 1628
Suwanee, GA

678-477-1040

Brian Breslin
dugout@dynastybaseball.us
dynastybaseball.us

EL1 Sports - 551

Tacoma, WA
301-580-6666

Joe Dobrow
joe.dobrow@el1sports.com
el1sports.com

Emery Glove Co. - 723
Clarksville, TN
215-962-9976

Marcus Gurule
info@emerygloveco.com
emerygloveco.com

Enduraphin - 143
Orlando, FL
607-323-7660

Danny Drake
team@enduraphin.com
enduraphin.com

eTeamSponsor — 401
Concord, CA
510-710-7321

Tyler Tavares
tyler@eteamsponsor.com
eteamsponsor.com

Fellowship of Christian Athletes — 1240
Denton, TX

940-395-1165

Tom Swartz

tswartz@fca.org

texomavalleyfca.org

Field of Play — 1846
Chardon, OH
440-479-8639

Steve Smetana
steve@myfieldofplay.com
myfieldofplay.com

FieldTurf - 111

Calhoun, GA

800-724-2969

Jed Easterbrook
jed.easterbrook@fieldturf.com
fieldturf.com

Fieldwallpads.com, Inc. - 153
Clarion, IA

712-560-0314

Bryan Mishler
bryan@sportsgraphicsinc.com
fieldwallpads.com

Firecracker Sports — 1211
Cumberland, RI

401-595-0233

Mark Cooke
operations@firecrackersports.com
firecrackersports.com

i ¥
FIRECR L e
Fisher Athletic - 941

Salisbury, NC

704-798-8627

Zeb Link

zeb link@fisherathletic.com
fisherathletic.com

Flex Mvmt - 1550

San Diego, CA
619-723-8880

Robert Peritz
rperitz@flexmvmtfitness.com
flexmvt.com

FlightScope - 1615

Orlando, FL

407-967-7121

Beck Wheeler
beck.wheeler@flightscope.com
baseball flightscope.com

Fly Sportz — 2043
Sialkot, Punjab, Pakistan
+92 345-699-4090
Hussnain Ali
flysportz0@gmail.com
fly-sportz.com

Force3 Pro Gear - 945
Stratford, CT

315-367-2331

Christine Bryant
teamsales@force3progear.com
force3progear.com

Fund Crazr - 1942
Oakmont, PA

Rob Sawhook
rob.sawhook@fundcrazr.com
fundcrazr.com




Franklin Sports - 1230
Stoughton, MA
781-537-2420

Chris Rodday
crodday@franklinsports.com
franklinsports.com/custom

[ranklin

FungoMan, LLC - 234
Richardson, TX

318-208-2440

Christine Cucjen
christine.cucjen@fungoman.net
fungoman.com

G Tee - 1137
Ocala, FL
352-622-3271
Jason Gangelhoff
info@gteeusa.com
gteeusa.com

G-Form - 1851
Providence, RI
401-250-5555

Adam Duff
adamduff@g-form.com
g-form.com

Game Day Signals - 1850
McDowell, VA

540-212-4148

Kevin Malay
support@gamedaysignals.com
gamedaysignals.com

GameChanger - 823
New York, NY
512-557-4565

Lisa Kirkpatrick
lisa.kirkpatrick@gc.com

gc.com
cC

GAMECHANGER..

BY DICK’S SPORTING GOODS

GameDaySkinz - 552
Dallas, TX

Chaz Locke
clocke@gamedayskinz.com
gamedayskinz.com

Gipper - 937
Brooklyn, NY
929-207-8459

Bryan Amos
sales@gogipper.com
gipper.com

gipper

Glover’s Scorebooks — 301
Waco, TX

254-776-0580

Tracy Saul
tracysaul@fraziersports.com
glovers-scorebooks.com

GO Sleeves - 1051
Minden, NV
833-875-3383

Maira Galins
support@gosleeves.com
gokinesiologysleeves.com

GoRout - 1600
Rochester, MN
866-777-1448
Adam Bourassa
adam@gorout.com
gorout.com

O

GrandStand Buckets - 235
West Lafayette, IN
765-430-0597

Rod Hainje
info@grandstandbuckets.com
grandstandbuckets.com

Great Ape Grips — 2048
Godfrey, IL

618-960-4167

Brent Gibbs
brent.gibbs@greatapegrips.com
greatapegrips.com

Ground Zero Baseball - 1911
Tupelo, MS

662-401-4177

Mike Patterson
mpatterson14@yahoo.com

Guard Up - 2031
Seoul, South Korea
+82 109-750-2788

Min Cheol Kim
mckayson@kakao.com
guardupstore.com

Hakusoh Bat, Inc. — 1552
San Diego, CA
647-892-6151

Koji Yamane
info@hakusohbat.com
hakusohbat.com

Hall of Fame Plaques & Signs - 2024
Danville, IL

217-446-8313

Blake Swinford
blake.swinford@hofplaques.com
halloffameplaques.com

Heater Sports — 240
St. George, UT
435-656-1756

J.C. Lay
jlay@heatersports.com

heatersports.com
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HIDEit Mounts, Inc. - 214
Reno, NV

844-443-3482

Charles Shirley
sales@hideitmounts.com
hideitmounts.com

High Cedar Enterprise Co. - 137
Taichung, Taiwan
+886-4-26265549

Cristina Yeh
sales1@karakalgolfgrips.com
highcedar.com.tw

Hit Doctor of MD, LLC - 1652
Aberdeen, MD

845-797-7879

Ricky Venters
info@hitdoctormd.com
hitdoctormd.com

Hit Nukes - 139
Reno, NV

Rebecca Young
cakes@hitnukes.com
hitnukes.com

HitTrax - 915
Northborough, MA
866-448-8729

Tom Stepsis
tstepsis@hittrax.com
hittrax.com

Lt Trax

HomeTeam Live - 249
Regina, SK, Canada
Logan Fraser
logan@hometeamlive.com
hometeamlive.com

Honey Stinger - 607
Steamboat Springs, CO
866-464-6639

Robin Paguia
rpaguia@honeystinger.com
honeystinger.com

& STINGE
Hour-A-Thon - 1401
Tualatin, OR
503-486-5432
Michael Braunstein

mbraunstein@hourathon.com
hour-a-thon.com

HOUR{)THON

TAKE IT TO THE CLOCK

Howell to Sports — 2036
Clarksboro, NJ
856-381-8888

Edward Howell
ed@howelltosports.com
htsvtraining.com

HRD Bat Co. - 751
Woodstock, ON, Canada
519-608-7412

Trevor Oakes
trevor@hrdbatco.com
hrdbatco.com

Hubei KBL Sports Goods Co. — 1626
Huanggang, China

+86 713-5115288

Allison Hu

howard@kbl-sports.com
kbl-sports.com

Hudl - 1411

Lincoln, NE
402-525-1019

Hannah Ernst
hannah.ernst@hudl.com
hudl.com

hudl

Hype Socks - 1843
Columbus, OH

Luke Griffith
nick@hypesocks.com
hypesocks.com

Inland Tarp & Liner — 1537
Moses Lake, WA
509-760-6314

Matthew Purcell
matthewp@inlandtarp.com
inlandtarp.com

Inneuractive, Inc. - 101
Blue Ash, OH
513-709-9836

Robert Hasselfeld
info@inneuractive.com
inneuractive.com

Jackie Robinson Training Complex - 1838
Vero Beach, FL

772-257-8557

Jeff Biddle

jeff.biddle@mlb.com
jackierobinsontrainingcomplex.com

Jaeger Sports, Inc. - 227
Los Angeles, CA
310-665-0746

China McCarney
china@jaegersports.com
jaegersports.com

JAW Bats - 1842
Baldwin City, KS
913-626-4391
Jacob Walters
jacob@jawbats.com
jawbats.com

Jaypro Sports, Inc. — 430
Waterford, CT
860-447-3001

Lou Allen
info@jaypro.com
jaypro.com
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Jesus Won Apparel - 1242
Phoenix, AZ

602-368-2077

Matt Palmer
mpalmer@jesuswonapparel.com
jesuswonapparel.com

JH Performance - 1828
San Diego, CA
614-365-1369

Jake Hale
jake3hale@gmail.com
jhprogloves.com

Jugs Sports - 1301
Tualatin, OR
503-692-1635

Jim Reichenbach
jr@jugssports.com
jugssports.com

JUNK Headbands - 733
Bentonville, AR
479-715-4772

Trevor Painter
customs@junkbrands.com
customs.junkbrands.com

Kemper Sports Venues — 334
Northbroon, IL

419-271-4928

Will Spence
wspenec@kempersports.com
kempersports.com

Kilogear — 1644
Los Angeles, CA
Tanya Messina
tanya@kilogear.com
kilogear.com

KinaTrax, Inc. - 501
Boca Raton, FL
866-869-6640

Scott Coleman
info@kinatrax.com
kinatrax.com

KJ Pearls - 250
Stockton, CA
209-662-0222

Keith Williams
kjpearls1@gmail.com
kjpearls.com

Krato Sports — 105
Hicksville, OH
419-438-6519

Rick Weaver
rweaver@kratosports.com
kratosports.com

Launchpad Thumb Guard - 346
Portland, ME

207-518-8146

Chris Cohen
eclipsesportslic@gmail.com
launchpadthumbguard.com
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Laundry Loop with Sock Snare - 1816
Bozeman, MT

888-246-5667

Mike Durney

info@laundryloops.com
laundryloops.com

LeagueApps - 415

New York, NY
631-291-2336

Alex Arena
aarena@leagueapps.com
leagueapps.com

L LEAGUEAPPS

Lee County Sports Development - 1605
Fort Myers, FL

239-533-5273

Jeff Mielke

cbuchanan@leegov.com
leecountysports.org

Legends Baseball Camps - 1250
Redwood City, CA

650-387-4427

David Klein
mplegends@gmail.com
legendsbaseballcamps.com

LibkePro — 1653
Henderson, NV
702-265-5773
Jerahmie Libke
jlibke05@gmail.com
libkepro.com

Line to Line, LLC - 1349
Columbia, TN
931-380-0023

Steven Dodson
steven@linetoline.com
linetoline.com

Loco Canopies — 107
Irvine, CA

949-842-4374

Jason Bettinger
jason@lococanopies.com
lococanopies.com

Losny Sports - 1500
Seoul, South Korea

+82 02-549-3282
Eugene Koo
eugenekikoo@gmail.com
losnysports.com

Louie Bucket - 1729
East Peoria, IL
309-642-0008

Tim Taylor
fa18pilot@comcast.net
louiebucket.com
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Action Travel - 149
Walker, LA

225-229-8580

Candy Pounds
candympounds@gmail.com
actiontravel.net

Magnus & DS Sports - 701
Longwood, FL
561-715-7615

Annie Codron
annie@dssports.com
dssportsventures.com

@ Magnus

Mar-Co Clay Products, Inc. — 243
Fredericktown, OH

866-344-9362

Manny Fernandes
info@marcoclay.com
marcoclay.com

Marc Pro — 640
Huntington Beach, CA
855-627-2776

Katie Overall
contact@marcpro.com
marcpro.com

Markwort Sporting Goods Co. - 636
St. Louis, MO

314-942-1199

Brett Markwort

brett@markwort.com

markwort.com

Marucci Sports — 623

Baton Rouge, LA
225-291-2552

Chris Prothro
cprothro@maruccisports.com
maruccisports.com

MARYV Training - 1448
Cleveland, TN
423-716-0646

Caleb Longley
caleb@marvtraining.com
marvtraning.com

Master Pitching Machine, Inc. - 407
Kansas City, MO

816-452-0228

Patrick Corley

info@masterpitch.com
masterpitch.com

MaxBP | Frost Gear | HeavySwing - 847
Portland, OR

800-444-6789

Neil McConnell

coach@maxbp.com

maxbp.com

MAXBP

MB Baseball Academy - 1937
Santiago, Dominican Republic
829-341-3797

Marcelo Bermudez
info@mbbaseballacademy.com
mbbaseballacademy.com

Memphis Net & Twine Co. - 546
Memphis, TN

901-458-2656

Albert Carruthers
acarruthers@memphisnet.net
memphisnet.net

Midstream Lighting, Inc. - 1442
Dayton, OH

702-420-9921

James McCarty
james.mccarty@midstreamlighting.com
midstreamlighting.com

Mine Baseball - 322
Irving, TX

817-437-0944

Pete O'Brien
bats@minebaseball.com
minebaseball.com

Minichutes, LLC - 246
Ankeny, 1A

712-660-0431

Matt Schrage
mschrage@minichutes.com
minichutes.com

Mizuno USA - 811

Peachtree Corners, GA
678-592-2727

Clint Sammons
clint.sammons@mizunousa.com
mizunousa.com

J7azuno.

Mobile Score - 2007
Westlake, LA
337-842-1792

Kellie German
info@mobile-score.com
mobile-score.com

Momentec Brands - 1832
Grovetown, GA

(800) 237-6695
momentecbrands.com

MmMomentec

Brands

Mr.EURO Manufacturing Co. - 1546
Sialkot, Punjab, Pakistan

+92 300-871-0171

Aneel Sarfraz

euro@mreuro.biz

mreuro.biz




Mrs. Field’s Fundraising - 1449
Gaithersburg, MD

301-330-8233

David Simons
dsimons@fundraisingmanager.com
mrsfieldsfundraising.com

Mukhtar Exports - 1149
Sialkot, Punjab, Pakistan
Khuram Aslam
info@mukhtarexports.com
mukhtarexports.com

MVP Edits — 2000
Westchester, NY
914-200-4042

Mark Shkrelja
mark@mvpedits.com
mvpedits.com

NABF - 1248

Brandon, MS

769-251-5158

Derek Topik
nabfexecdirector@gmail.com
nabf.com

National Baseball Congress - 537
Wichita, KS

316-265-6236

Kevin Jenks
kevin@wichitasports.com
nbcbaseball.com

National Pitching/Mustard - 447
Houston, TX

Dean Doxakis
support@nationalpitching.com
nationalpitching.com

NCSA College Recruiting — 1927
Bradenton, FL

866-495-5172

Sue Webber
suewebber@ncsasports.og
ncsasports.org

Net Connection - 748
Trussville, AL

205-508-5902

Ken Burnham
kburnham@netconnectionlic.com
netconnectionlic.com

Nets & More - 347
Jonesville, LA
318-403-9331

Michael Crawford
michael@netsandmore.com
netsandmore.com

Netting Professionals, LLC - 909
Fernandina Beach, FL
844-620-2707

Tyler Hoskins
info@nettingpros.com
nettingpros.com

New England Collegiate Baseball
League - 147

North Adams, MA

401-862-4494

Chuck Paiva
gm@newportgulls.com

necbl.com

Nexguard - 1146
Cooperstown, NY
607-322-4059

Scott Carpenter
scott@nexguardpro.com
nexguardpro.com

Next Level Lineups - 1949
Leitchfield, KY

270-200-3789

Carla Winn
vendors@nextlevellineups.com
nextlevelprints.co

Nexus Mount — 349

Lake Charles, LA
337-529-2211

Brandon Miller
thenexusmount@gmail.com
thenexusmount.com

Niza Sports, Inc. — 2052
Woodbridge, VA

+92 331-144-92

Zubair Sajjad
nizasports@gmail.com
nizasportsusa.com

No Errors Sports, LLC — 1835
Chandler, AZ

480-226-7254

Ron Reed

ron@no-errors.com
NO-€errors.com

Nokona - 1545
Phoenix, AZ
602-381-5434

Chip Sivak
csivak@nokona.com
nokona.com

NOVUS - 1504

Latham, NY

908-803-1562

Scott Klimchak
sales@novusclothingcompany.com
novusclothingcompany.com

Oates Specialties, LLC — 229
Huntsville, TX

936-295-4459

Robert Oates
robert@oatesspecialties.com
oatesspecialties.com
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OC Sports — 733
Bentonville, AR
479-464-9991

Nate Currier
teamsales@ocsports.com
team.outdoorcap.com

Old Hickory Bat Company - 746
White House, TN

615-285-0588

Travis Copley
copley@oldhickorybats.com
oldhickorybats.com

On Deck Sports — 1201
Randolph, MA

401-486-6433

Nick Pezzillo
npezzillo@ondecksports.com
ondecksports.com

OnBase University — 1646
Rolling Hills, CA
310-462-5051

Don Slaught
don@rightviewpro.com
onbaseu.com

OnForm, Inc. - 311
Bellvue, CO
720-432-1877

Nate Hairgrove
nate@onform.com
onform.com

OnlineDonations — 548
Charleston, SC
803-513-1228

Byron Brewer
byron@onlinedonations.us
onlinedonations.us

PBPro...The Proven Brand - 1636
Alpharetta, GA

770-712-4884

Richard Ray Grapenthin
bonechip84@gmail.com
thepbpro.com

Pear - 1822

West Chester, PA
484-473-8695

Christian Stagg
christian@pearsox.com
pearsox.com

PearlWeave Netting Corp - 405
New Rochelle, NY

914-636-0505

Dennis Boyle
sales@pearlweave.com
pearlweave.com

Perfect Swings USA - 1741
Vienna, VA

571-215-9319

Dominic Morabito
dmorabito@perfectswingsusa.com
perfectswingsusa.com

Perfect Game - 801
Sanford, FL
319-298-2923

Kevin Herlihy
kevin@perfectgame.org
perfectgame.org

If; PERFECT GAME

Phoenix Bats - 204
Plain City, OH
614-873-7776

Joel Armbruster
joel@phoenixbats.com
phoenixbats.com

Pison - 1634
(617) 294-9786
Www.pison.com

PitchCom Sports — 601
Scottsdale, AZ
470-680-0572

John Hankins
john@pitchcomsports.com
pitchcomsports.com

PITCHCOM()

pitchLogic by F5 Sports, Inc. — 517
Winston-Salem, NC

336-499-7390

Lary Sorensen
lary.sorensen@f5sports.net
pitchlogic.com

pitchLogic

& F5 SPORTS

Pivot Point Grips — 1852
Topeka, KS
785-221-9192

Kent Becker
kentbecker5@gmail.com
pivotpointgrips.com

Play 9 - 1430
Branchburg, NJ
908-886-6643

Henry Warner
henry@shopplay9.com
shopplay9.com

Playbook365 - 400
Orlando, FL
407-766-1348

Patty Meister
patty.meister@rci.com
playbook365.com

PlaybooK g5

PlaySight — 2002

Hingham MA
781-267-0462

Matt Gibson
matt.gibson@playsight.com
playsight.com

15




PlayMaker - 328
Carmel, IN
317-918-1633

Troy Patton
admin@playmakerapp.io
playmakerapp.io

PLAYMAKER

LIVE SCORING - LIVE STATS

PLC Sports — 850

Wexford, PA

833-509-2727

Gil Malek
gil@personalizedlineupcards.com
plc-sports.com

PM Adirondack - 653
Fly Creek, NY
516-406-1205
Brandon Hollander
brandon@pmalp.com
pmalp.com

Pocket Radar, Inc. - 1101
Santa Rosa, CA
707-544-6096

Tyler Scaturro
tscaturro@pocketradar.com
pocketradar.com

POCKET))
RADAR

®

pomi - peace of mind insurance - 200
Charlottesville, VA

800-475-2691

Kelly Clore

kclore@getpomi.com

getpomi.com

pomi

peace of mind insurance

Porta Phone Co. - 741
Narragansett, RI
401-789-8700

Zac Smith
zac@portaphone.com
portaphone.com

Portolite - 1635
Winsted, MN
612-716-5174

Chad Hoppe
chad@portolite.com
portolite.com

PRD Baseball Academy - 1951
Little Silver, NJ

Joe Mreczko
primecoachjoe@gmail.com

Premier Pitching & Performance - 343
Wentzville, MO

636-856-1107

Lee Carrel

info@premierpitching.com
premierpitching.com

Premier Prospects Sports, LLC — 141
Irving, TX

214-225-5777

Sarah Amman

info@playppstx.com

playpps.com

Prep Baseball - 435

McCook, IL

708-387-0500

Steve Nielsen
nielsen@prepbaseballreport.com
prepbaseballreport.com

Pro Athletic Technologies, LLC - 545
Scottsdale, AZ

603-321-7883

Katherine DeLoid
contact@bigleagueai.com
bigleagueai.com

Pro Facility Source - 2015
Omaha, NE

712-314-9328

Brett Derrig
sales@profacilitysource.com
profacilitysource.com

Pro Strike Zone - 2028
Lewisberry, PA
717-379-7506

Danny Sheaffer
dannytsheaffer@gmail.com
prostrikezone.com

ProCom Headsets — 1527
Lower Burrell, PA
724-337-1400

Taren Moran
taren@proacw.com
procomheadsets.com

ProLook Sports Group - 842
Frisco, TX

214-797-6637

Brandon Agamennone
support@prolook.app
prolook.app

ProNine Sports - 1823
Solon, OH
440-349-3500

Brad Emerman
brad@pronine.com
pronine.com

ProSpec Gloves — 2040
Herndon, VA

703-231-6314

Antonio Menendez
support@prospecgloves.com
prospecgloves.com

Prospect Select Baseball — 1531
Homestead, FL

305-793-5613

Aaron Braithwaite
aaron@ps-baseball.com

ps-baseball.com

Protime Sports, Inc. - 300, 307
Seattle, WA

800-575-1603

Amy Ballinger
amy@protimesports.com
protimesports.com

ProVelocity Bat — 450
Bernardsville, NJ
973-479-2623

Elijah Taitel
sales@extrabasesports.com
provelocitybat.com

Prowler Bat Co. - 252
West Chester, PA
610-316-5896

Steve McCardell
stevemccardell2@gmail.com
prowlerbats.com

PureTorque — 1715

Chevy Chase, MD
202-550-6331

Jason Braun
jbraun@getpuretorque.com
getpuretorque.com

PUIETORQUE

PYT Sports, Inc. — 2022
Evergreen Park, IL
708-634-2099

Dave Payton
dave@pytsports.net
pytsports.net

QST International - 131
Sialkot, Punjab, Pakistan
+92 334-800-4516
Tanveer Ahmed
info@gstint.com
gstint.com

Qualisys - 211

Buffalo Grove, IL

847-212-3065

Stephanie Knustrom
stephanie.knustrom@qualisys.com
qualisys.com

Qubit, LLC - 342
Prosper, TX
214-732-8838

Younan Lu
info@qubitdevices.com
qubitdevices.com

QuestFit - 1523

Downers Grove, IL
630-947-2009

Andrew Brauer
andrew.brauer@questfit.com
questfit.com

Raised Decals, LLC - 1924
Mesa, AZ

480-382-1422

Joseph Walter
info@raiseddecals.com
raiseddecals.com

Red Roof - 406

New Albany, OH
614-359-7167

Jim Greenhalge
jgreenhalge@redroof.com
redroof.com

Rapsodo, Inc. - 1215, 1315
Chesterfield, MO
844-772-7763

Kate Tuttle
kate@rapsodo.com
rapsodo.com

Rapsodo’

Rawlings Sporting Goods / Easton - 901
St. Louis, MO

314-819-2800

Katie Kruse

kkruse@rawlings.com

rawlings.com

Richardson Athletics, LLC — 1447
Richland, MS

601-420-8488

Brian Richardson
info@richardsonathletics.com
richardsonathletics.com

Rip Grip Pro - 1847
Metairie, LA

210-309-0899

Tres Sullivan
tressullivan@ripgrippro.com
ripgrippro.com

Ripken Baseball - 1733
Aberdeen, MD

410-306-7575

Jon Rowland
jrowland@ripkenbaseball.com
ripkenbaseball.com

Ritend Baseball Weight - 152
Davie, FL

954-557-2352

Skip Lindemann
skip@ritendbatweight.com
ritendbatweight.com

Rixstine Recognition — 1630
Lincoln, NE

402-476-3810

Tim Hoffman
tim@rixstine.com
homerunawards.com

S3D Sidekick — 2044
Redondo Beach, CA
631-241-1965
William Lehmann
will@s3dsidekick.com
s3dinc.com
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Saadat Sports - 248
Sialkot, Punjab, Pakistan
+92 334-809-0116
Saadat Ali
sales@saadatsports.com
saadatsports.com

SanMar Sports — 1700
Issaquah, WA
206-727-3200

Brenda Fetui
sanmarsports@sanmar.com
sanmarsports.com

Sarna Baseball - 647
Crystal Lake, IL
847-638-0484

John Sarna
john.sarna70@gmail.com
sarnabaseball.com

SCORE Sports - 1444
Torrance, CA
310-830-6161

Anne Hernandez
sales@scoresports.com
scoresports.com

SCOUT TEK - 1751
Surprise, AZ
801-493-9863

Bryan Kinneberg
bakinneb08@gmail.com
scouttek.com

SensorEdge, Inc. - 1048
Parsippany, NJ
973-975-4163

Kirill Gurevich
info@sensoredge.com
sensoredgesports.com

Shaw Sports Turf — 1701
Calhoun, GA

866-703-4004

Connor Tarter
connor.tarter@shawinc.com
shawsportsturf.com

shaw

SPORTS TURF

Shot Collar - 1923
Atlanta, GA
562-916-6054

Mike Cather
mike@shotcollar.com
shotcollar.com

Shugo - 129
Lantana, FL
909-660-1461
Nic Sandoval
nic@shug0.com
shug0.com

Sideline Power - 644
Greenwood, NE
800-496-4290

Matt Starr
mstarr@sidelinepower.com
sidelinepower.com

SideLine Scout - 1648
Tulsa, OK

918-777-3794

Steven Smallwoood
replayit@sidelinescout.com
sidelinescout.com

Simi Reality Motion Systems — 2051
Unterschleissheim, Germany

William Thorp

thorp@simi.com

simi.com

SiteOne Landscape Supply - 844
Roswell, GA

800-748-3663

Troy Smith

tsmith5@siteone.com

siteone.com

SkillShark Athlete Evaluations - 1345
Saskatoon, SK, Canada
306-742-7540

Neil Anderson

neil@skillshark.com

skillshark.com

SkillShow, Sports Video Specialists - 737
Seattle, WA

833-633-3843

Tom Koerick

video@skillshow.com

skillshow.com

Slat Warehouse - 1922
Lindon, UT

801-796-8800

Bryan Balboa
bbalboa@slatwarehouse.com
slatwarehouse.com

Smash It Sports - 244
Rochester, NY
585-690-0751

Marc Mancini
marc@smashitsports.com
smashitsports.com

Snap! Mobile - 241

Seattle, WA

276-531-9260

Kyle Shawhan
kyle.shawhan@snapraise.com
snapraise.com

Soldier Sports - 1610
Omaha, NE
402-333-3230

Hannah Davis
info@soldiersports.us
soldiersports.us

= TANK

South Padre Island Nets / SPI Nets — 448
San Benito, TX

956-276-9598

Glenda Kirby

glenda@spinets.net

spinets.net
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Southern Goat Gloves — 2041
Olive Branch, MS
901-734-6926

Mitchell Allen
southerngoat2022@gmail.com
southerngoatgloves.com

Space Coast Sports Commission - 1049
Cocoa Beach, FL

321-349-2997

Terry Parks
terrence.parks@visitspacecoast.com
visitspacecoast.com

Spiideo — 1721

Malmo, Sweden

+46 651-746-9301

Zac Brown
zac.brown@spiideo.com
spiideo.com

Spinball Sports - 1331
Mt. Vernon, IL
618-244-4587

Sam Root
info@spinballsports.com
spinballsports.com

Split Grip - 1950
Pueblo, CO
719-203-9100
Cory Voss
cory@splitgrip.com
splitgrip.com

Sports Attack — 1223
Verdi, NV
775-345-2882

Kurt Brenner
kurtb@teamsa.com
sportsattack.com

—_—
e ————

SPORTSATTACK

PITCHER3D by Sports Data Suits - 333
Shoreham-by-Sea, West Sussex, UK
+44 0 203 865 3327

Paul Collimore
info@sportsdatasuits.com

www.sportsdatasuits.com
£ -

s
e |
PITCHER3D

Sports Player Tracker - 1143
Vienna, VA

703-965-9247

Robbie Robeson
sportsplayertracker@gmail.com
sportsplayertracker.com

Sports Tutor/Sports Machines
America - 2001

Burbank, CA

818-972-2772

John Henderson
john@sportsmachines.info
sportsmachines.info

SportsCom - 2027

New Lenox, IL

Daryl Ludvik
dludvik@sportscomapp.com
sportscomapp.com

SportsDataSuits.com - 333
Shoreham-By-Sea, West Sussex, UK
Ali Kord

ali@synertial.com

synertial.com

SportsEdge - 1501
Troutman, NC
800-334-6057

Jimmy Kloczko
info@sportsedge.com
sportsedge.com

SportsForce — 1451

San Diego, CA

858-229-8619

Andrew Beinbrink
andrewb@sportsforceonline.com
sportsforce.io

SportsRecruits — 1836
Brooklyn, NY

212-414-8417

Steven Mahon
success@sportsrecruits.com
sportsrecruits.com

SportsTrip, LLC — 1752
Lincoln, NE
402-570-3872

Jasa Rhone
jasa@sportstrip.com
sportstrip.com

Sprinturf, LLC - 1902
Daniel Island, SC
843-936-6023

Katy Belluomini
kbelluomini@sprinturf.com
sprinturf.com

Sprocket Sports — 353
Chicago, IL

888-871-7870

Thomas McDowell
tmcdowell@sprocketsports.com
sprocketsports.com

SQAIRZ, LLC - 440
Windham, NH
847-351-3532

Brian Baiocchi
brian@sqairzgolf.com
sqairz.com

Squid Sports — 1805
New York, NY
646-509-3022

Ben Bettenhausen
ben@squidsports.com
squidthrow.com
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Stack Sports — 1829
Plano, TX

760-580-1307

Ellis Lowe
ellis.lowe@stacksports.com
stacksports.com

Stalker Sport — 1901
Richardson, TX
972-398-3780

Paul Hataway
sales@stalkerradar.com
stalker.sport

Stashlete, Inc. - 1606
Atlanta, GA
404-550-4198

Mel Seigler
contact@stashlete.com
stashlete.com

STATS Tournaments — 1150
Bear, DE

302-388-7140

Steve Duncan
slimsstats@gmail.com
statstournaments.com

Steel Sports - 550

Somerville, NJ

859-380-0216

Nathan Clinkenbeard
nclinkenbeard@steelsports.com
steelsports.com

Stick Grip — 1507
Bridgeview, IL
708-930-5382
Nick Cipkus
cs@stickgrip.com
stickgrip.com

Stigix Custom Sports Apparel — 116
Brampton, ON, Canada
647-261-6703

Manish Bapna
sales1@prabhaint.com

stigix.net

Stinger Sports - 223
Fort Mill, SC
607-382-3455

Stinger Sports
stingerbats@gmail.com
stingersports.com

Strategy RED Sports — 453
Middletown, RI
203-312-4840

Luke Aprile
luke@strategyredsports.com
strategyredsports.com

StringKing - 1042
Gardena, CA

310-567-4497

Ronnie Glunt
ronnie.glunt@stringking.com
stringking.com

Swift App, Inc. - 404
Mississauga, ON, Canada
807-788-8711

Jeet Mehta
jeet@runswiftapp.com
runswiftapp.com

B swift

Synergy Sports Technology - 123
Pheonix, AZ

623-229-1747

Bob Teofilo
b.teofilo@sportradar.com
synergysports.com

Tanner Tees - 444
Sarasota, FL
941-923-8584

Andy Menard
sales@tannertees.com
tannertees.com

Tater Baseball - 951

Cheshire, CT

203-725-3461

Jeremiah Vargas
jeremiah.vargas@taterbaseball.com
taterbaseball.com

Team Butter - Virtual Fundraising - 1509
Bloomfield Hills, Ml

248-513-2912

Jill Stevens

jil@teambutter.com

teambutter.com

Team Express - 611

San Antonio, TX
210-862-9498

Kevin Udell
kevin.udell@teamexpress.com
teamexpress.com

Teamworks - 140
Durham, NC
610-220-1669

Nina Luker
nluker@teamworks.com
teamworks.com

TenCate Grass — 743
Dalton, GA

478-293-9174

Kalina Hyde
k.hyde@tencategrass.com
tencategrass.com

Terryberry — 1405

Grand Rapids, Ml
800-253-0882

Nick Phillips
nphillips@terryberry.com
championshipawardrings.com

terrylerry

The Dobre Breaking Ball Trainer - 118
Easley, SC

954-461-1959

Michael Dobre
michael.dobre87@gmail.com
thedobrebreakingballtrainer.store

The Farm System, LLC - 1818
Las Vegas, NV

210-279-5570

Jurell Henry
development@thesystem.farm
thesystem.farm

The Futures App - 700
Beverly Hills, CA
818-667-5294

Jake Hirabayashi
support@thefuturesapp.com
thefuturesapp.com

B THE FUTURES APP

The Game - 1725

Phenix City, AL

334-291-5151

Chad Kennedy
chad.kennedy@2thegame.com
2thegame.com

The Headset App - 2005
Lincoln, NE

531-242-6333

Dayton Daberkow
ddaberkow@theheadsetapp.com
theheadsetapp.com

The Hit Warehouse - 215
Wadsworth, OH
330-485-3247

Mike Veverka
mike@thehitwarehouse.com
thehitwarehouse.com

The Kinetic Arm - 1709
Chamblee, GA
770-281-9982

Jason Colleran
jason@thekineticarm.com
thekineticarm.com

The MillerMat - 1050
Brentwood, TN
703-819-8197

Matthew Carullo
matt.carullo@gmail.com
millermat.com

The MotionMonitor — 350
Chicago, IL

773-244-6470

Meredith Evans
mevans@themotionmonitor.com
themotionmonitor.com

The Perfect Mound — 1423
Fenton, MO

618-215-4135

Craig Dohm
craig@theperfectmound.com
theperfectmound.com

The Swing Source - 341
Atlanta, GA

678-243-8526

Randolph Gassaway
info@theswingsource.com
theswingsource.com

TheStack Baseball - 1608
Phoenix, AZ

602-370-0572

Tanner German
info@thestackbaseball.com
thestackbaseball.com

ThighPro - 739
Laguna Niguel, CA
916-289-8379

Tim O'Day
info@thighpro.com
thighpro.com

ThrowMo - 1824
Chambersburg, PA
202-680-8925

David Andrukonis
team@throwmotrainer.com
throwmotrainer.com

ThumbPRO - 1548

Concord, MA

781-530-6846

Craig First
sales@baseballthumbguard.com
baseballthumbguard.com

Tiger Grip - 2030
Oceanside, NY
516-263-0946

Peter Curti
salestigergrip@gmail.com
tigergrips.com

Top Velocity / 4D Motion Sports - 1035
Covington, LA

415-877-4850

Pat McNeil

drpat@topvelocity.net

topvelocity.net

Total Control Sports — 1151
Broadview, IL

708-486-5802

Nick Micek
nick.micek@totalcontrolsports.com
totalcontrolsports.com

TrackMan, Inc. - 315
Stamford, CT
512-497-5751

James Snikeris
jis@trackman.com
trackmanbaseball.com

Trigon Sports - 500
Memphis, TN
901-324-1133

Chris Bawcum
chris@trigonsports.com
trigonsports.com
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Traveling Teams - 815
Bingham Farms, MI
248-916-2778
John Moore
john@travelingteams.com
travelingteams.com

[ ]

TRAVELING®
TEAMS
Premier Youth Sports Housing Partner

Triple Crown Jewelry - 1236
Marlboro, NJ

347-221-6604

David Khiskiadze
david@triplecrownjewelry.com
triplecrownjewelry.com

Triton Athletic Performance — 1611
Montgomery, AL

844-287-4866

Chris Ivey

sales@teamtriton.com
teamtriton.com

Trophy Deals - 1826
Madisonville, TX
936-349-0300

Ashley Liz
sales@trophydeals.com
trophydeals.com

True Pitch, Inc. - 635
Altoona, 1A
515-745-2648

Brad Lamberti
blamberti@truepitch.com
truepitchmounds.com

True Tryouts - 352
Littleton, CO
720-329-7900

Jason Livernois
truetryouts@gmail.com
truetryouts.com

Tucci - 1517

Plainfield, IN
800-426-9784

Chad Hall
chall@certorsports.com
certorsports.com

Turf Tank - 541
Marietta, GA
877-396-4094
Jason Aldridge
jason@turftank.com
turftank.com

Turface Athletics - 411

Buffalo Grove, IL

847-353-2156

Kate Garassino
kgarassino@profileproducts.com
turface.com

TwinTack Grips - 205
Wilmington, NC
215-801-1468

Steve Davis
steve@twintackgrips.com
twintackgrips.com

Tyrus Baseball - 838
Levittown, NY
516-729-7361

Ken Fazio
kfazio@tyrusbaseball.com
tyrusbaseball.com

Under Armour - 1247
Baltimore, MD
618-920-3795

Sam Lidisky
slidisky@underarmour.com
underarmour.com

USA Sports Turf, Inc. - 651
Venice, FL

914-299-0346

Drew Marino
dmarino@usasportsturf.biz
usasportsturf.biz

USA Tournament Series — 145
Mansfield, MA

339-788-3829

Chris Diver
chris@sporttournamentventureslic.com
usatournamentseries.com

Valle Sporting Goods - 1435
Rochester, NY

585-865-6565

John Valle
john@vallebaseball.com
vallesportinggoods.com

Varsity Scoreboards - 1815
Murray, KY

270-759-1600

Haley Taylor
marketing@varsityscoreboards.com
varsityscoreboards.com

Velo Sports — 1811
Tulsa, OK
800-261-3796
Harley Abrams
info@velosports.com
velosports.com

VzkD

Verified Athletics — 1604
Norwalk, CT

312-622-1354

Andrew Gruesser
andrew@verifiedathletics.com
verifiedathletics.com
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Vertical Athletics — 117
Carson City, NV
775-319-5125

Renee Hanson
sales@verticalathletics.com
verticalathletics.com

Victory Mounds - 247
Urbandale, IA
515-238-3776

Craig Allison
info@victorymounds.com
victorymounds.com

Virtual Combine - 451
Austin, TX

210-332-2473

Ben Johnson
ben@virtualcombine.com
virtualcombine.com

VisionX Sports — 142
Aurora, IL
630-290-5709

Ryan Curry
rdc@visionxsports.com
visionxsports.com

Vizual Edge Vision Training — 127
Chicago, IL

224-567-3031

Alex Kikos
alex.kikos@vizualedge.com
vizualedge.com

Vs. Cancer - 201
Atlanta, GA
219-306-3126

Dave Mays
dmays@curethekids.org
vs-cancer.org

VukGripz - 1541
North Canton, OH
330-265-5991

RJ Vukovich
rj@vukgripz.com
vukgripz.com

Walkoff Wood Bat Co. - 1650
Savannah, MO

816-261-7314

Trevor Moss
trevor@wowbats.com
wowbats.com

Web Flex, LLC - 1647
Batesville, AR

870-613-5640

Ryland Kieffer
ryland.kieffer@outlawsnax.com
thewebflex.com

WhistleStop - 339
Raleigh, NC
919-270-2427
Keith Fogleman
keith@refstop.com
refstop.com

Wilson Sporting Goods - 1115
Chicago, IL

773-714-6400

Jack Thode
jack.thode@wilson.com
wilson.com

Wilson

Wooter Apparel — 251
Staten Island, NY
917-751-9222

Alex Kagan
kagan@wooterapparel.com
wooter.com

X-Grain Sportswear — 1341
Peosta, 1A

563-564-5799

Pat Einarsen
brian@x-grain.com
X-grain.com

Xiamen Yilingrong Industrial Co. - 203
Xiamen, Fujian, China

+86 180-592-70386

Sally Ge

sally@limkisports.com
limki.en.alibaba.com

(P Limki

Xplosion Bats — 1753
Holladay, UT

Charlotte Walker
info@xplosionbats.com
xplosionbats.com

Yardley Sports — 146

St. George, UT
435-559-2331

Braden Yardley
braden@yardleysports.com
yardleysports.com

Zooka Sports, Inc. — 1941
North Bend, WA
877-854-9319

Zachary Tan
info@zooka.com
zooka.com

Zurdox Sports - 1529
Houston, TX
832-280-4848

Cecy Lucero
sales@zurdox.com
store.zurdox.com
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TEAM CUSTEM

PERFECT GAME UNIFORMS SCAN TO LEARN MORE

BUILT FOR
THE DIAMOND
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PROFESSIONAL GRADE EQUIPMENT

~ TRUSTED BY THE
 PROS, BUILT TOLAST

- Our Durable, HigIT—buality Equipment Means
Fewer Repairs and More Time Winning Games -

o Pt:i:r_;féible Batting Cages -
Fielding Screens = Netting - Padding

800.248.5192
www.chbaseball.com




ABCA Membership Benefits

Here's what you get with your membership
beyond attending the annual Convention!

As a 2024-25 ABCA member, you're one of the over 15,000 coaches that make up the No. 1 baseball coaching association in the
World! The ABCA prides itself on providing year-round membership benefits while keeping membership dues the lowest among national

sports coaching associations. The benefits of being a member of the American Baseball Coaches Association are continuing to expand

well-beyond just attending the annual Convention. We want to make sure that you're getting the most out of your ABCA membership!

Priority Convention Registration: As a 2024-25 ABCA member,
you will be able to register for the 2026 Convention in Columbus,
Ohio, and reserve a hotel room, while supply lasts, beginning in
August 2025! Registration and hotels will open for new and former
members on September 1. You will want to register as soon as you're

eligible!

ABCA Video Library Access: You have access to the most com-
prehensive online baseball coaching video library, which features
nearly 900 on-demand clinic presentations. These include ABCA
Convention Clinics dating back to 2008, Barnstormers Regional
Clinics from the past several years as well as ABCA Partner we-
binars. The 2025 Convention clinics will be added to the Video
Library too, with Convention and Live Video Streaming registrants
receiving access by February 1 and all other 2024-25 ABCA mem-
bers getting access on May 19!

Free Subscription to Inside Pitch Magazine: The Inside Pitch
Magazine issue that gets delivered to your mailbox bi-monthly is
part of your membership! The first issue of the year is included in
the registration bag handed out to attendees at the ABCA Conven-
tion in January and subsequent issues are mailed in March, May,
July, September, and November! You can also access every issue on-
line, including a full digital archive of every past issue (more than
60 magazines) on the ABCA website at www.ABCA. org/magazine.

Liability Insurance Coverage: If you are a U.S. resident, then
you're covered by the ABCA’s $1 Million Personal Liability Insur-
ance benefit while conducting direct one on one or group baseball
or softball coaching or instruction at a practice or playing facility!
Find out more at www.ABCA.orglinsurance.

Free Attendance at Barnstormers Regional Coaching Clinics:
All members receive complimentary registration for the one-day re-
gional coaching clinics held each fall at locations across the United
States! These clinics feature on-field presentations, live practice tu-
torials and a networking social!

ABCA Press Box Weekly E-Newsletter: Each Wednesday you
receive the weekly e-newsletter of the ABCA, the Press Box, with
a recap of the past week’s coaching news, latest coaching job and

schedule openings, recent milestone victories as well as articles fea-
turing coaching and training tips, videos, and relevant association
information.

ABCA Partner Discounts: Through the ABCA’s corporate partner-
ships, you can receive discounts on baseball apparel, gear, technol-
ogy, training aids and more! We encourage you to take advantage
of the discounts offered by ABCA Partners including Wilson Sport-
ing Goods, Rawlings Sporting Goods, Gipper, Netting Profession-
als, Pocket Radar, Terryberry, Rapsodo, Diamond Sports, Easton,
Driveline Baseball, pitchLogic, ProLook, Velo Sports and MaxBP!
Learn how to redeem these exclusive offers from ABCA Partners at
www.ABCA.orgldiscounts.

Rental Car Discounts: You can take advantage of discounts on
rental cars from Enterprise Rent-A-Car, National Car Rental and
Alamo through your ABCA membership. The ABCA member dis-
count is 5%-10%. So, whether you're renting for team travel, re-
cruiting or personal vacation, make sure you take advantage of these

deals by booking through the link on www.ABCA.org/discounts.

Hotel Discounts: You can also receive discounts on team and per-
sonal hotel reservations at Marriott Hotels and Resorts, including
brands like — JW Marriott, Renaissance, Courtyard, SpringHill
Suites, Fairfield Inn, Residence Inn, TownePlace Suites — Red Roof
Inn, Best Western, Best Western Plus, Best Western Premier, Motel
6, and Studio 6 Extended Stay. Hotel discounts range from 10%-
25% percent off so make sure to explore these deals when you book
your next reservation!

ABCA Job Postings & Open Dates: Many job listing websites
charge hundreds of dollars to post or view jobs, but this is a free
service to all members! ABCA members can also post open schedule
dates and inquiries on the ABCA website free of charge.

Continuing Education Credit: By participating in the ABCA
Convention or Clinics Live Video Stream, members who need Pro-
fessional Development or Continuing Education Credits (typically
school teachers) can often satisfy their requirements. Participants
receive documentation verifying their participation that can then
be submitted to their school or district.

Renew your ABCA membership in July at www.ABCA.org!
One-year memberships expire August 31.
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American Baseball Coaches Association Awards

The ABCA’s robust awards program honors hundreds of coaches and thousands of athletes on an annual basis. The

National Head and Assistant Coaches of the Year, Lifetime Members, Travel Baseball Service Award, Youth Baseball Service
Award and Ethics in Coaching Award recipients will be recognized on-stage on Friday, January 3, at 8:30 a.m.

2024 ABCA/ATEC

National Coaches of the Year
NCAA Div. I: Tony Vitello, Tennessee

NCAA Div. II: Joe Urso, Tampa (FL)

NCAA Div. III: Pete Egbert, Misericordia (PA)

NAIA: Larry Mahoney, Hope International (CA)
NJCAA Div. I: Dusty Hart, Blinn (TX)

NJCAA Div. II: Jeff Willis, LSU Eunice

NJCAA Div. III: Rob Valli, RCS]J Gloucester (N])
Pacific Association: Sommer McCartney, Saddleback (CA)
High School Div. I: Marc Johnson, Cherry Creek (CO)
High School Div. II: Jim Ozella, Hart (CA)

High School Div. III: Brian Fowler, Taylor (AR)

2024 ABCA/Soldier Sports
Assistant Coaches of the Year

NCAA Div. I: Kevin McMullan, Virginia

NCAA Dibv. II: Alex Backhaus, Central Missouri

NCAA Div. III: ].D. Hulse, Birmingham-Southern (AL)
NAIA: Jared Martin, University of the Cumberlands (KY)
NJCAA Div. I: Jake Vickerson, Shelton State C.C. (AL)
NJCAA Div. II: Davis Kirkpatrick, Brunswick C.C. (NC)

NJCAA Div. III: Ramon Garza, Dallas College-Eastfield (TX)

Pacific Association: Vincent Kolbe, Palomar (CA)
High School Div. I: Jay Powell, Jackson Preparatory (MS)

High School Div. II: Louie Martinez, Jesuit High School (FL)
High School Div. III: John Accardo, Justin-Siena High (CA)

= IANK

Baseball Service Awards

Travel Baseball Service Award
Guerry Baldwin, East Cobb Baseball (GA)

Youth Baseball Service Award
Greg Goodwin, Mentoring Viable Prospects (GA)

The Travel and Youth Baseball Service Awards were created
prior to the 2023 ABCA Convention to honor an ABCA
member who has made a significant, positive effect on those
divisions at the local, state or national level.

2024-25 Lifetime Members

Tom Cantrell, University of North Georgia

Sam Carpenter, Dallas Mustangs

Pat Casey, Oregon State University

Charles Clausius, Wilmington University (DE)
Brian Cleary, Washington Nationals

Mark Danker, Upper lowa University

Barry Dean, Alabama Baseball Coaches Association
Sergio Espinal, West Orange Stark High School (TX)
Robert Faherty Jr, Babe Ruth League Inc.

Dean Glus, The College of New Jersey

Armando Gomez, Ventura County Pirates (CA)
Michael Hayes, Bloomfield Youth League (IN)
John Hickman, Millikin University (IL)

Bruce Hunt, Greene County Tech (AR)

Dane Ilertsen, Independent

Robert King, Father Lopez High School (FL)
Douglas Knight, Mudville Baseball 18U (WA)

Lee Kuyrkendall, Royse City High School (TX)
Steve Lael, Branson High School (MO)

Joseph LeFebre, Rocky Mountain Oysters Baseball (CO)

David Martin, Grosse Pointe North High School (MI)
Tim Mead, Walsh University (OH)

Martin Paulsen, Fond Du Lac High School (W1)

Kyle Poock, Winona State University (MN)

Wayne Riser, Carolina Forest High School (SC)
Marty Sartin, Independent

Mark Simeone, Springfield College (MA)

Guy Simmons, Hamilton Christian School (LA)

Greg Wallace, Augustana College (IL)

The ABCA’s Lifetime Members are those coaches who have

been members of the organization for 35 consecutive years.
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Griesbaum, Meyer honored with ACA Dave Keilitz Ethics Award

Two coaches will be honored with the
prestigious ABCA Dave Keilitz Ethics in
Coaching Award during the 2025 Convention:
Dan Griesbaum, Sr. of Grosse Pointe South
High School in Michigan and former University
of Wisconsin-Madison head baseball coach
Tom Meyer.

The ABCA Ethics in Coaching Award honors
individuals who embody the ABCA Code of
Ethics. In 2017, the award was named in honor
of ABCA Board Member, Hall of Fame inductee

Dan Griesbaum

Interim Athletic Director three times throughout
his career. A graduate of South Lake in 1971 and
Central Michigan University in 1975, Griesbaum
was the MVP of the 1975 Chippewas team. He
is a member of several Halls of Fame.

Meyer has served as both a teacher and
baseball coach for more than 60 years. His
coaching career began in 1959 as assistant
coach at Northwestern University. From 1964-
69, Meyer served as the head baseball coach
at Northern lllinois University before joining the

and former Executive Director Dave Keilitz.
Griesbaum has dedicated 41 years to
Grosse Pointe South, taking the reins as head
coach in 1984. Having reached milestone
victory number 900 in 2024, he currently holds
the top spot among active coaches in career
wins in the state of Michigan and ranks fourth
all-time. The team won state championships
in 2001 and 2018, and he holds the record for
the most appearances in the Division One Final
Four, with eight. Besides his baseball coaching
accomplishments, he contributed to Grosse Pointe South’s
athletic program as an assistant football coach for 18 years
and as a volleyball coach for four years. He taught health for
30 years before retiring in 2014. He stepped in to serve as

Tom Meyer

staff at the University of Wisconsin-Madison,
where from 1970-83, he coached and taught
physical education, serving as an assistant for
one season before becoming head coach in
1971. During the summers of 1975 and 1977,
Meyer also coached the Swedish National
Team. In 1985, Meyer started the baseball
program at Brookfield (Wisc.) Academy before
being named head coach at Riverside University
High School (Wisc.) in 1990. Now an assistant
for the Riverside team, Meyer has been involved
with the program for more than 30 years. A co-founder of
both the Wisconsin Baseball Coaches Association and the
University of Wisconsin Dugout Club, Meyer also played a
key role in developing the Milwaukee RBI League.

AMERICAN BASEBALL COACHES ASSOCIATION
CODE OF ETHICS

First and foremost, the ABCA strives for sportsmanship,
ethics, and integrity to the highest degree. On June 29,
1945, 27 coaches formed the American Association of
College Baseball Coaches, which eventually became
the American Baseball Coaches Association. At that first
meeting in New York City, those founding fathers stated
that coaching ethics were of utmost importance. Proper
sportsmanship and ethical conduct in coaching established
at that first meeting in 1945, certainly continues today as
the ABCA's highest priority.

PREAMBLE:

The next and following generations will be the stewards
of our great game of baseball. More importantly, they
will be the caretakers of our families, communities, and
nation. The present and future well-being of our society
will depend on men and women of high moral character
who will demonstrate and live out the virtues of honesty,
integrity, respect, and personal responsibility. Recognizing
that these and all other ethical values do not develop
automatically in our players, the ABCA will make a

deliberate and conscious effort to assist them in developing
the values and ideals necessary for moral decision making
and conduct. This stated goal is best achieved through the
ABCA coaches and members. The single most important
variable in promoting ethical conduct on the baseball field
is the coach.

PURPOSE:

The Code of Ethics has been written to protect and promote
the best interests of the game of baseball and the coaching
profession. It seeks to define what are right and ethical
practices and what practices are wrong and detrimental.
The principles and articles herein reflect the foundation of
democratic society; in particular, honesty, integrity, respect,
discipline, personal responsibility, fairness, and loyalty.
Additionally, these virtues reflect the highest calling of
baseball coaches and players.

The ultimate success of the principles and articles of this
Code depends on those for whom it has been established
— the baseball coaches.
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PRINCIPLE I:
Responsibility to Players, Officials,
Parents, and Fans

ARTICLE A: Players

1. Always place the academic, emotional, physical, and
moral well-being of your players above desires and
pressures to win.

2. The rules of baseball are clear. Any attempt to circumvent
these rules to take unfair advantage of an opponent, or
teach deliberate unsportsmanlike conduct has no place
in coaching baseball.

3. The coach shall set the example for winning without
boasting and losing without bitterness, thus earning the
respect of his players.

4. The coach shall discourage and disallow the use of illegal
or performance enhancing drugs, alcohol, and tobacco.

5. The coach shall not permit any player to make
unsportsmanlike or uncomplimentary remarks to
opponents, umpires, or spectators. Taunting, boasting,
and fighting demean individuals and the sport of baseball.

6. The coach shall discourage and disallow profanity,
obscenities, and vulgar language from players, coaches,
and all others associated with the team. Civil and
respectful language is a mark of manhood and maturity.

7. The coach shall advocate and promote the value of
education over and beyond the desire for professional
stardom.

8. The coach shall not make demands on his players that
will interfere with the players’ opportunities for achieving
academic success.

9. The coach shall recognize, address, and educate against
harmful personal practices that may involve the players,
e.g., drug, alcohol and tobacco addiction; unwise friends
and places; misuse of power; and physical and mental
abuse.

10. The coach shall take immediate disciplinary action when
a player’s on or off the field behavior is considered
egregious. The integrity and reputation of the team,
institution, and the sport of baseball must be protected.

ARTICLE B: Officials

1. The coach shall respect and support the umpires, scorers,
public address announcers, and others charged with
conducting the game. On and off the record criticism of
officials to players or the public is unethical.

2. The coach shall not permit anyone on his team to address
uncomplimentary remarks to any official during a game
or to indulge in conduct which might incite players or
spectators against the officials.

ARTICLE C: Parents

1. The coach shall treat the parents and family of his players
with respect; be clear about your expectations, goals, and
policies; and maintain open communication.

2. The coach shall be candid with players and parents about
the likelihood of getting a scholarship or playing on a
professional level.
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ARTICLE D: Fans

1. The coach shall strive to educate the home fans to be
respectful and courteous to the opponents while still
maintaining enthusiasm and support for their team.

2. The coach shall be responsible, within reason, for the
conduct of his team’s fans and refrain from arousing the
crowd by his conduct.

PRINCIPLE II:
Responsibility to the Institution

ARTICLE A: Institutional Integrity

1. The coach shall conduct himself so as to uphold and
maintain the integrity and dignity of his institution.

2. The coach shall discuss problems with his athletic director
and/or other superiors in a professional manner, and then
accept and support decisions that have been reached.

ARTICLE B: Academic Integrity

1. The coach shall not exert pressure on faculty members
to give players consideration they do not deserve.

2. The coach shall not exert pressure on the Admissions
Office to admit players who are not qualified.

PRINCIPLE lIlI:
Responsibility to the Rules
and Integrity of Baseball

ARTICLE A: Rules

1. The coach shall maintain a thorough knowledge of the
rules of the game and assure that his players know and
understand the rules.

2. The coach shall require his players to know and abide
by the letter and the spirit of all baseball rules and those
relating to eligibility, recruitment, transfers, practices, and
other provisions regulating their competition.

ARTICLE B: Integrity of the Game

1. The coach shall communicate to his players a respect and
reverence for the grand history of baseball and instruct
them never to knowingly bring shame or dishonor to the
game.

2. The coach shall not allow himself, or his players, to
gamble on professional or intercollegiate baseball games.

PRINCIPLE IV:

Professional Responsibility

ARTICLE A: Recruiting

1. The coach shall strictly observe all institutional, conference
and national regulatory body rules and policies.

2. The coach shall not attempt to recruit a player enrolled at
another institution unless properly authorized according
to legislation.

3. The coach, or his players, shall not attempt to recruit
players from another academic institution during summer
baseball.
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4. The coach shall not participate in negative recruiting

against another coach, institution, or its players.
Derogatory statements toward other coaches, players,
or schools are considered unethical.

5. The coach shall not make any statements to prospective
students which, knowingly, cannot be fulfilled.

6. The coach shall respect both the written and verbal
commitment a student/athlete makes to another
institution. It is considered unethical to urge or suggest
a young man break his word.

ARTICLE B: Relationships

1. The coach shall maintain appropriate professional
relationships with student-athletes, managers, and
trainers and respect proper coach/player boundaries.

2. The coach shall treat news media with courtesy, honesty,
and respect.

3. The coach shall teach his players how to conduct
themselves in interviews in the best interest of the team
and the game.

4. The coach shall instruct his players that any disciplinary,
academic, or personal problems are “family affairs” and
not to be made public.

5. The coach shall not be associated in any way with
professional gamblers and should not be present where
gambling on team sports is encouraged or permitted.

6. The coach shall act toward other coaches in a manner
characterized by courtesy, good faith, and respect.

7. The coach shall help develop the baseball coaching
profession by exchanging knowledge and experiences
with colleagues, athletes, and students while being a
participant, course facilitator, or master coach in courses
and internships.

8. The coach shall uphold his or her responsibility to
coaching by bringing inconsistent or unethical behavior
of others to the attention of appropriate regulatory
committees in a manner consistent with this code, but
only if informal resolution or correcting the situation is
not appropriate or possible.

PRINCIPLE V:
Personal Responsibility

ARTICLE A: Trustworthiness

1. The coach shall model high ideals of sportsmanship and
always pursue victory with honor while teaching and
advocating good character.

2. The coach shall strive to be himself worthy of trust while
teaching his players the importance of integrity, honesty,
reliability, and loyalty.

ARTICLE B: Respect

1. The coach shall treat all people with respect at all times
and require the same of the players.

2. The coach shall not engage in, or permit, profanity,
vulgarities, obscene gestures, trash talking, taunting,
boastful celebration, or other actions that demean
individuals, or the sport of baseball, or reflect badly on
the team and institution.

3. The coach shall use positive coaching methods to increase
players’ self-esteem and enjoyment, and to foster a
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love and appreciation for baseball. He shall refrain from
physical or psychological intimidation, verbal abuse, and
any conduct that is demeaning to players.

ARTICLE C: Conduct

1. The coach shall refrain from the use of tobacco and
alcohol in front of his players.

2. The coach shall be mindful that he is a role model with high
visibility, great influence, and must consistently conduct
himself in private and coaching situations in a manner
that exemplifies what he expects from his players.

3. The coach shall accurately represent his academic and
coaching qualifications, experience, and past affiliations.

ARTICLE D: Fairness and Caring

1. The coach shall be fair in selecting a team, competitive
situations, disciplinary issues, and all other matters, and
be open-minded and willing to listen and learn.

2. The coach shall consistently demonstrate concern for his
players as individuals and encourage them to look out
for one another.

3. The coach shall put safety and health considerations
above the desire to win, and never permit players to
intentionally injure an opponent or engage in reckless
behavior that might cause injury to themselves or others.

The ABCA Code of Ethics was unanimously approved by the
Board of Directors on June 18, 2005, in Omaha, Nebraska.

ABCA STATEMENT ON
SPORTSMANSHIP, VALUES,
AND IDEALS

Whereas: We believe that coaches are among the
strongest influences on a young person’s moral and ethical
development; and

Whereas: We believe that the highest calling of a baseball
coach is to teach and model the character traits of honesty,
integrity, respect, and personal responsibility; and

Whereas: We believe that honorable athletic competition
in baseball provides rigid and voluntary rules of right and
wrong that can lead to strong character development among
our players; and

Whereas: We believe that a baseball coach’s moral and
ethical conduct, on and off the field (i.e., recruiting, academic,
fairness to all team personnel), will deeply influence his
players;

THEREFORE: We strongly encourage all members of
the AMERICAN BASEBALL COACHES ASSOCIATION
to place the highest priority on teaching and modeling
the moral and ethical values of HONESTY, INTEGRITY,
RESPECT, DISCIPLINE, PERSONAL RESPONSIBILITY,
FAIRNESS, AND LOYALTY.

The ABCA Statement on Sportsmanship, Values and Ideals
was unanimously approved by the Board of Directors on
June 15, 2003, in Omaha, Nebraska.
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TONY VITELLO
University of Tennessee
Building a Championship Program

The Road to the 2024 Championship — How We Got There

A Review of the 2024 Season

Our Arrival on Campus in the Summer of 2018 and the Years Ahead

My Coaching Journey and the Changes in our Game

The Coaches Before Me, the Coaches to Come, and
What May Be in the Future

Closing Remarks
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Bright, high resolution touchscreen allows for easy
readability in any lighting condition.

Streamlined design provides improved/increased mobility.

Upgraded electronic system for the highest level of
reliability and performance.

Remote access (phone) to pitches and sequences
and more...

See the ELITE eHack Attack and
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A)

C)

D)

F)

CHRIS HART
NC State University
Developing Hitters, Not Just Swingers, With the Wolfpack Approach

Mechanics
1- Extremely Important!! However, there is a big difference between a good hitter and a good
swinger! We want to be good HITTERS!
2- Checklist
» Did you recognize/see the baseball?
» Did you swing at a pitch in the lane you were looking?
* Did you swing at a pitch(FB/CB/SL/CH) that you were timing?
*  Were you on time?
3- Mechanics breakdown when you swing at pitches outside your lanes and when your tim-
ing is thrown off.
What do we want out of our approaches?
1- Maximize the amount of barrels
2- Maximize Discipline for Zone Awareness
What does this give us as an outcome?
1- Maximum Barrels = Slugging!
2- Maximum Discipline = OB%!
How do we accomplish this?
1- Lanes (Away and Adjust IN)
* Redto Red
+ Sit Away
« SitIN
2- Pitch Approach
» FB-Spit
+ Sit Soft
» FB-Adjust
Practice Approaches In Everything You Do
1- Starts with Handling FB in each Lane
» FB-Spit (Time and Rhythm FB/Recognize and Take Off Speed)
* FB-Adjust (Time and Rhythm FB/Recognize and Adjust to Off Speed)
2- Sit Soft
» Time and Rhythm Off Speed and Take FB
3- Dirills (Everything has an approach built in to it)
* Front Toss
- BP
* FB Machine
» Off Speed Machine
* iPitch Machine
4- ltis our job to try to prepare our hitters for anything a pitcher could try to do to get you out
How do you come up with your approach?
1- Pitchers Scouting Report
2- What is pitcher/team trying to do to you that day/series?
3- What is pitcher/team trying to do to your teammates? (Watch Game)
4- Communication
5- Your Abilities
» Know who you are and what you can handle
6- Itis always the players choice

Have Fun and Compete With Confidence!!!
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VI

VII.

VIII.

CHUCK WOLF
Human Motion Associates
The Front Side Leg & Hip are Connected to the Throwing Arm UCL and Elbow

Mission

Association of Opposite Hip IR to Opposite Shoulder
IR

a. 34.5°vs29.6°

Fascial Tensioning

a. Ankle

b. Hamstrings

c. Gluteals

d. Lats

e. Scapula/shoulder girdle

Hip & Shoulder Relationship

a. 3 planes of motion

Fascial Alignment: X-Factors

111 Years-1563 Wins-No Elbow Injuries

a. Flexed knee, hip, chest over lead leg to
decelerate throwing arm

Dreaded “C” Configuration

a. Forms a “C” from fingertips to front leg

b. Extended knee, cannot get chest over lead leg

Common Throwing Faults

Drift

Hands Separate Late

Hand Too Low

Throwing Uphill

OVERSTRIDING

TIGHT FRONT HIP IR

he Whats & Whys

Less than 30° of internal hip rotation of the front

side hip

b. Over strides as defined as landing on the heel
instead of mid-foot

c. Isthe chest over the front side knee?

d. Is the front side hip flexed, adducted, and
internally rotated for optimal hip stability?

e. Does the front side hip and leg have knee
extension, hip abduction, lateral flexion of the
torso away from the throwing arm, and falls
toward the baseline? This is an unstable position!

f.  Studies show optimal stride length to be 80-85%
of height

g. Mobile and stable players should be able to stride
85-90% and have good form without Dreaded “C”
Configuration.

h. Majority of strength & conditioning programs
are sagittal plane dominant reducing rotational
mobility

Field Test: Single Leg Squat

Field Test: Thoracic Rotation

a. Compare range of motion of one side to the other
side

b. Optimally should be able to rotate 45° each way

c. Stand “pigeon toed” to reduce hip motion when
turning into each side

®p 4" 000D

XIl.

XIMI.

XIV.

XV.

XVI.

XVILI.

XVIIL.

XIX.

XX.

Field Test: Hip IR/ER Rotation

a. Optimal range of motion is 70-90°

b.  When moving into internal rotation (moving into
the testing leg) make sure the big toe joint is
firmly on the ground and not rolling out. If it does,
could be a tight hip or tight foot/ankle complex.

c. Ideal range of motion for internal rotation of the
hip is 30°

Field Test: Frontal Plane Lunge (Side Lunge)

a. Does trail side knee flex & rotate inward?

b. Does trail side foot stay flat on the ground?

c. Ifthe inner thigh on one side is tight, the opposite
lateral gluteal will be weak and tight.

d. Unload the loading leg and hip vs use back
extension as a compensation?

Action Pyramid

a. Function: Field Tests

b. Fitness: mobility, flexibility, stability, speed,
strength, power

c.  Skill: throwing, athleticism

d. Techniques: Drills & skills

Cueing

a. Stand Tall

b. Shine The Beacon of Light

c. Reach with the Scapula

Pivotal Toe Touch

a. Mobilizes foot/ankle complex

b. Necessary for all baseball activities

c. Keep great toe stable on the ground

Wide Rotation

a. On field: medicine ball or glove

b. Excellent abdominal movement pattern

c. Use to dissociate the hips from the torso

d. Both a mobilizer and stabilizer

Figure 8’s

a. On field: medicine ball or glove

b. Excellent abdominal movement pattern

c. Use to dissociate the hips from the torso

d. Both a mobilizer and stabilizer

Tri-Plane Lunges

a. Warmup or strengthening

b. Arm drivers

Rocker Dirill

a. ROM foot, ankle hip tissue (adductors), calf, foot/
ankle complex

b. Hip rotation should lift the heel

www.humanmotionassociates.com // chuck@humanmotionassociates.com
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Everything is Perfect Until It's Not — How Training Catchers in Controlled

VERONICA ALVAREZ
Athletics, U.S. Women’s National Team

Environments is Impacting Their Development

Introduction

The Goal: A catcher that has the ability to create a controlled environment in game.

Training in controlled
environments vs game-
like environments

Controlled
Game-like

i

Creates repeatable actions

Perform . Work with
under Trains Catchers Urgenc
ressure to Control gency

P Chaos

Mental
Calculations

Adversity

Decision
Making

Adjustability

The Approach: See the big picture and set a plan

The Training: A combination of controlled and game-like

Like in life ...
stay
consistent
through
the
chaos.

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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7.

BILLY BERRY
Tennessee Wesleyan University
Practice Tips & Techniques for Successful Team Training

. Our Core Covenants for Training

A. Key Words with Key Phrase

Compeitive and Purposeful BP
A. On Field
- Machine Bunts/Tee Timing/Velo Bat Timing/Graded BP/Baserunning
B. Power Shagging Oultfield
- Quality over Quantity

Baserunning Designed to Create Pressure

Chaos Dirill
A. Two Group Baserunning
B. 90’s/Turns, 1st to 3rd, 2nd to Home, Tags, Up or Down — One does we all do

Lights Out
A. Steal Breaks and Dirt Ball Reads

Focused Throwing Program
A. Activating Infielders with Game Movements

Small Group Defense Designed to Maximize Players at their Position
A. Drill Series 1
B. Drill Series 2
C. Dirill Series 3

Large Team Defense with Multi Coverage Scenarios
A. 3 Rounds
B. All Bunts / All Picks / Rundowns and Re-Directs

1 Innings Games Designed for Handshakes or Walk-Offs
A. 9th Inning Scenarios / Tied / Someone Chasing
B. Pre-Determined Situation / Pitchers in Traffic

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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SKYLAR MEADE
Troy University
The Path of Most Resistance: Handling Pitchers as the Head Coach

Pathway to Now

Pitching System and Absolutes

Organizational Duties

Daily Operations

Practice Layout & Responsibilities

In-Season Preparation

In-Game Roles

www.ABCA.org /| @ABCA1945 /| #ABCA2025 4




"Sitting in the parking lot in
between games? Not in branson,
I have big plans for us!"

- Vacation

Branson is ready to host your teams, and we know your Vacation wants to tag along too.
For every ballpark, golf course, theater, pool, and lake, there’s a go-kart, museum, and

roller coaster. Learn more at ExploreBranson.com.
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1.

CJ BEATTY
Author, Speaker & Former Professional Baseball Player
Connecting Before Correcting: The Three Laws of Championship Communication

Introduction

A. This topic could change your life!

The Law of Personal Development

A. It starts with me
B. My plan of attack

The Law of Connecting

A. Identify and document each player’s mental strengths
and weaknesses
B. Bend but never break!

The Law of Correcting

A. Who, What, Why, Where & When
B. Identify your team’s personality
C. When and how am | most effective?

The Wrap Up
A. CJ’s Takeaways

www.cjbeatty.com // @cjbeatty44 (I1G)
www.ABCA.org /| @ABCA1945 || #ABCA2025
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TY BLANKMEYER
Vanderbilt University
Infield Play: The Art of Playing Catch

Having a Catch vs. Playing Catch
How do you use “15 Minutes” after stretch

Baseball is a CHAOTIC game of catch at its CORE

* Preparing your team for the demands of the game
- SEQUENCING vs. SKILL
- Different Slots
- Footwork Patterns
- Movement Efficiency
- Skill Development
- Exchange Work
- Building Arm Strength
- Direction of Throws/Capturing Momentum

Playing Catch is the foundation of the game. It is the only fundamental skill we will work
on every day.

IMAGINATION

ROUTINE-Intentional Reps to Develop
* Mini-Hack Repetitions
- Hips-Hands-Eyes
- Play Throughs-Adding Feet
- Drop-Offs-Creating Space
- 2nd Short Hop-Rhythm & Hop-Selection
» Create a routine where a lot can be done intentionally to work on skill acquisition.

Play it LIVE
» Creates uncertainty and makes the rep game-like
* Work on reactions/pre-pitch
* Creates a “want the ball mentality”
* Return on investment

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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Engage - Reward « Succeed

On team orders
of fifteen award
rings or more

The Official Championship
Ring Provider of The ABCA

www.championshipawardrings.com | 616-588-3130



CLINT HURDLE
Colorado Rockies
A Life in Baseball

INNINGS 1-3: Can | Trust You?
1) How Do You Earn Trust?
2) How Do You Build Trust?
3) How Do You Keep Trust?
Transparency and Honesty
Transactional vs. Transformational

The “Oh No” Coach

INNINGS 4-6: Do You Care About Me?
4) Personally?
5) Professionally?
6) Spiritually?

3 Up/3 Down

Mt. Rushmore Group

Touches/Pings

INNINGS 7-9: Can You Make Me Better?
7) Why Do | Need To Be Better?
8) How Do | Get Better?
9) When Do | Start To Get Better?
Consistency and Commitment
Actions vs. Intentions

Process vs. Result

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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VL.

VII.

VIIL

JASON JACKSON
University of Alabama
Pitchers’ Start-to-Start Routines

Introduction — What questions do | get asked the most?

Routines
a. Build trust and confidence
b. Be consistent but don’t be a prisoner to them

The people involved in their week
a. Coaching today’s pitcher

Daily Routines
a. Pre-Throw
b. Light, Moderate, Heavy
c. Individualized
d. Give Them Say

Our Week — Days 1-7 (Throwing, Lifting, Arm care)
*Day 1 — OFF - Recovery / Review Game
*Day 2 — Light
*Day 3 — Moderate - Drill Work and Mound Touch
*Day 4 — Heavy - Bullpen Day (Different Types of Pens)
*Day 5 — Light
*Day 6 — Moderate - Optional Mound Primer
*Day 7 — GAME DAY! Pregame Prep

Template 2

Reliever Routines
a. Pregame
b. In-Game
c. Day After

Other Factors
a. Sleep
b. Hydration
c. Nutrition

Conclusion

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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Learn the Secret Pros Already Know

Blumaka Konnect is the Only Insole Guaranteed
to Improve Your Play on the Diamond.

Be one of the first 3,000 people to visit our booth and
receive a pair of our insoles for $7.99 ($60 MSRP).

Visit Us at
Booth #119

Learn more at Blumaka.com




JON GORDON
Bestselling Author
The One Truth

FEAR — SEPARATENESS ONENESS — LOVE
(Low State of Mind) (High State of Mind)

<Dou bt) (Distort) (Discourage) CCommunicate) <Connect>
(Distract) (Divide) (Commit) (Ca re)

OFFERING POSITIVE ATHLETIC WORKSHOPS

POSITIVE LEADERSHIP MODEL POSITIVE TEAM MODEL

LEADWITH
PURPOSE

POSITIVE
LEADERSHIP

LEADWITH
OPTIMISM,

POSITIVITY,
& BELIEF

il Trust and
Great Rulationships

Stay Posithe with
Bodied and Dptimism

@ EXPLORE OPTIONS

FOR MORE INFORMATION
ATHLETICS@JONGORDON.COM

CONFRONT,
CREATE GREAT TRANSFORM,

RELATIONSHIPS REMOVE
_ WTERMS NEGATVITY

THE POWER OF POSITIVE LEADERSHIP THE POWER OF A POSITIVE TEAM IS GREAT
IS GREAT FOR COACHES AND STAFF FOR PLAYERS, COACHES & TEAMS

The Power of a Positive Team Workshops have given our coaches and players tools to
confront, transform, and remove negativity that often exists in college athletics. Our

players have really enjoyed the interactive sessions and team-building exercises as we
continue to cultivate our culture and core values here at Ole Miss."?

— Mike Bianco, Ole Miss Baseball Head Coach

WWMUQT\@ 2 P
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==BOOMBAH

FASTEST LEAD TIME IN THE INDUSTRY

ALL-NEW
CUSTOM SUBLIMATED

TACKLE TWILL JERSEYS

Tailored for athletes and teams who
demand the best, our sublimated
tackle twill features advanced
adhesive technology to significantly
increase durability. Endless design
color combinations to choose from
further ensure that players and
teams stand out on the field, making
your uniforms truly unique.

DEFCON BATTING HELMETS

SLEEK PROFILE | REGULAR PROFILE

BOOMBAH.COM | 815-941-1431 (@boombahinc [ (@]




VI.

STEVE DINTAMAN
Northern Kentucky University
Turning Running into Runs — Baserunning & Base Stealing

Not Special Teams — Part of The Offense

Home To 1st

a.Hard 90, Base Hit, Extra-Base Hit

1st to 2nd
a.0ld School Leads
b.New School Leads

c. Signs (10+)

2nd to 3rd
a.Leads + Depth

b.Tag Rules

3rd to Home
a.Leads — The Most Important 90 Feet

b.Squeeze, Safety Squeeze, Contact Play...

Drills

dintamans1@nku.edu // @CoachDintz41
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DR. KEITH SMITHSON, DARNELL COLES, STEVE LOMBARDOZZI
Washington Nationals
Maximizing Visual Performance: Lessons, Technologies, and Training
Protocols of a World Series Champion Team

The importance of vision in baseball for performance and safety.

Organizational Importance

Starts post-draft on to spring training during spring training and through the season
- When raw talent does not meet performance expectations...think vision testing!
Sportsvisionpros.com - practice locator

Continuity of testing throughout the organization and access to technologies to improve vision at all levels

Vision correction with precision
- Close is not good enough in baseball!!

Follow the science
- 0.3 seconds to process 90 mph fastball
- 30% improvement in visual skills and 0.2 second improvement in reaction speed with VR training
- Increasing contrast sensitivity and processing speed is possible

Seeing The Seams and Rotation

Visual Acuity - MLB average 20/12.5 - Glasses, contact lenses, laser eye surgery
Contrast - Enhancing tints and filters in glasses and contacts

nikevision.com, oakley.com, underarmour.com, altius.com, jnjvisionpro.com

Nutritional Supplementation: Vision Edge Pro (macuhealth.com) or Vizual Edge Pro (eyepromise.com)

Remediate Deficiencies
Eye tracking, muscular imbalances, depth perception
- Taking your eyes to the weight room (vizualedge.com)

Enhance Visual Skill Sets
Visual Reaction Speed, Depth Perception, Eye Tracking
Plate discipline and visual processing speed

Low tech to high tech or a little of both!

SVP Advanced Training Kit - Vision Ring, colored ball toss Sportsvisionpros.com (Righteye training room)

Strobe Training (senaptec.com)
- Sportsvisionpros.com - Advanced Training Kit also Strobe glass library

Portable Light Boards - (fitlighttraining.com or blazepod.com)
Pitch Recognition - Gamesense (gamesense.com), Uhit (decervo.com)

Virtual Reality
- Sharpeyeshootout (sharpeyegame.com), Reakt (reakttrainer.com), WinReality (winreality.com)

Establish a comfortability pre-season and build a routine that can carry throughout the season.
Communication Is Key: Maximizing potential through maximizing vision (Darnell-building the trust component)

Preseason Routine
In season home and away routine (In-facility technologies vs. travel tech)
Pregame/in-game routine (Lombo before expected at bats)

Vision Enhancement Protocol
- 3 times per week / 15 minutes per training session with flexibility in technology usage
- Sport specific and safe tasks help compliance and does not add to practice time

sportsvisionpros.com // ksmithson@sportsvisionpros.com
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VI.

VII.

VIII.

TOM MARKER
Olentangy Orange High School (OH)
Beyond Batting Practice: Optimizing Reps in the Training Environment

Guiding Question: How can we maximize our reps and optimize our opportunities?

Every Opportunity...Grab it / Seize it
A. The lemonade

Indoors
A. Space can not be an excuse

Layers
A. What is your “lowest hanging fruit”?

Roles and “Opportunities”
Setting Up the Day

Strategic Grouping
A. Goal(s) of the day

Incorporating the Report

What Do You Value?
A. The Connection

Incorporating Tech

PD Days
A. They’re for you too!

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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BUILT FOR THE PROS.
USED BY THE BEST.

 World-Class Coach to Player communication
* Designed for the MLB, used by top colleges
« Secure, safety tested and reliable

* No network connections

PitchCom® has been used by more conference,
regional, super regional and National Champions
than any other system, with our partners winning
two consecutive D1 Baseball National Championships.

Don't let inferior equipment slow you down. Get the same
professional-grade signal calling devices at affordable prices,
and get back in the game. Champions choose PitchCom®

PITCHCOMCC

Visit us at Booth #601 « Learn more at www.pitchcom.com

The Official Coach to Player Communication System of the ABCA




BRANDON GUYER
Major League Mindset
How to Win the Most Important Time of the Game: The Time In Between Pitches

l. Introduction
a. Birth & Mission of Major League Mindset

Il. Background
a. My ‘Journey of Adversity’

lll. 4 Questions | ask ALL Players
a. What's a 5-tool player?
b. What's the 6th tool?
c. What % of the game of baseball is mental?
d. What % of the time do players train that side of the game?

IV.  Story of 2 Players
a. Which one had more fun, more confidence, and a more rewarding career?

V. 5 keys to WINNING the most important time of the game: The time in between pitches

1. Play the Ultimate Game in Life
a. WHAT: Become the best version of you. Then continue to chase down and become the
NEXT BEST version of you.
b. WHY: Better OFF the field = Better ON the field; accumulate the #1 currency in life
c. HOW: 1 word and 2 identities to help players do that:
i. ARETE
ii. Major League Identities (ON and OFF the field)

2. Control the Controllables
a. WHAT: The #1 Mental Skill for Athletes
b. WHY: Players R.E.A.P. the benefits and play FREE & LOOSE on a consistent basis
c. HOW: Be relentless and obsessed with your R.E.A.P. (Responses, Effort, Energy,
Emotions, Attitude, Actions, Appearance, Process, Present-moment focus, Positive
self-talk, Perspective)

3. Dominate the MLM Fundamentals
a. WHAT: Eating; Sleeping; Training; Breathing; Self-Discipline
b. WHY: Physiology drives Psychology. Dialing in our energy is the key to showing up at
our best, for ourselves and others, on a consistent basis.
c. HOW: Optimize and be intentional with the MLM Fundamentals

4. Be Antifragile
a. WHAT: Antifragile = The opposite of fragile...UNBREAKABLE.
b. WHY: Become great at handling failure and more confident than ever.
c. HOW: Radically accept everything that happens, approach adversity with a WIN or
LEARN mentality, & DWYSYWD (Do What You Say You Will Do)

5. Have Rock-solid Routines
a. WHAT: Set pre-game, in-game, & post-game routines
b. WHY: To stack the odds in the player’s favor
c. HOW: Take the time to develop routines and commit to them.

All 5 keys will lead to players winning the most important time of the game:
THE TIME IN BETWEEN PITCHES.

www.brandonguyer.com // BG@brandonguyer.com
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JIM PENDERS, JEFF HOURIGAN, JOSHUA MacDONALD, CHRIS PODESZWA
University of Connecticut
How to Build a Winning and Consistent Program with Four UConn Coaches

Tortoise vs. Hare
*  What had to go quickly and what had to grow slowly and steadily
+ Can’tseeit, can’t be it
* The benefits and pitfalls of living in an old house for a long time
 ACE and WIN
* The Four Pillars — a foundation with no compromise

Telescopic Goals Reached with Microscopic Processes
« Communication corrections and overactive antennae
» The three things one could say to a coach fifty years ago vs. the why of today
* Missteps and deviations — the pivot — how we can’t do it the way most do

Seventy-two and Sunny
» Consistent can look like boring, but it is disciplined, honest, and predictable
* Embracing the Suck and Listening
* They tell you how to coach them all the time

Balancing Personalities
« Can’t win with milk drinkers alone
» Coaching staff reflects the personality range of those we coach — secret sauce — use
the whole range
+ Can't fake character — they don’t care what you know until they know your care

Making Perceived Disadvantages Actual Advantages
« Competition is King — every day
+ Geography
* Every weakness is a strength and every strength could be a weakness
» Using statistics the way a drunk uses a lamppost
* Pressure is a privilege
« Say it loud enough, consistently enough, but mottos aren’t as powerful as models

The Man in the Mirror
* Respected vs. Liked (the wedding invitations, the transfers returning, the wake)
* Honesty to a fault
» Imitation is the sincerest form of flattery
* Vulnerability — a coach’s friend — all growth partners with discomfort
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GET. THE COMPETITIVE.EDGE

WITH PROVEN AND {-\FFORDA}B/LE
COACH-TO-CATCHER COMMUNICATION

COBALT PLUS FOR BASEBALL IS A GAME-CHANGER

Coach-to-catcher communication is now considered an integral part of
baseball strategy and game management. Cobalt PLUS communication
technology is being used by hundreds of top collegiate teams and high
schools to promote flexible, interruption-free coaching communication and
player development.

Shouldn’t you?

CONTACT US TODAY FOR A QUOTE.

See Us at the ABCA Show
Booth #226

COACHCOMM

NFHS
| APPROVED

FOR USE IN BASEBALL J* 58 i

« Keeps pitch calls private and

secure with ear piece and
encrypted digital audio

One-time purchase with no
annual fees or leases

« Talk to your catcher as much

as you like and provide
continuous feedback

Expandable! - Add additional
receivers as needed

« No licensing or frequency

coordination required

- Two-year warranty

« Trusted name in coaching

communications for more than
30 years

CoachComm.
800.749.2761

www.coachcomm.com/baseball

© 2024 CoachComm, LLC. All rights reserved.

CoachComm and Cobalt PLUS logos are

registered trademarks of CoachComm, LLC.




MARTY SMITH
College of Central Florida
Measure and Compete to Make Player Development Fun!

. What is Player Development? Isn’t it just practice?
A. Geared more to individual improvement (possibly at the expense of TEAM development)
B. More individual work — Get all of the individuals better to make the team better

. Why Player Development? Help our players reach their goals. Play at the best “Next Level”
that they can play. If they get better, the team gets better. If they go to some of the top Division
1 schools in the country or professional baseball, then that helps us “advertise” our program to
get better recruits — and COACHES!

. Training Economy

A. Spend Time on what happens the most in games (Hitting, Pitching, Fielding, Baserunning)

B. Spend less time on what doesn’t happen as often (Rundowns, 1st and 3rd D, Bunt D, etc.)

C. BP, bat speed, Axe Bats — Bullpens with video, adjustments, pitch development, arm care,
long-toss, band work, command trainers, chaos pens....THESE THINGS TAKE TIME!

. How do you know they are improving?
A. Measure all that you can measure. Including a Baseline “Starting Point”
a. ALL — WEIGHT, Weight room gains, 60 times, distance throw, velo throw
b. PITCHERS - Velo gains, Command (1st P strikes, A3P, Strike %, time to plate, etc.)
c. CATCHERS - Velo, Release time, Pop time, Accuracy, Blocking contest, Pop-Ups, etc.
d. INFIELDERS - Field/Throw vs. Clock, Throwing Accuracy (Above waist), Velo, Long
relay throws, Short hop tag contest, etc.
e. OUTFIELDERS - Get behind every ball (in game/Stealth), hit cut in air, long hop,
accuracy, move on every play (in-game). LOUD communication
f. HITTERS - Exit velo (In game, BP, cage, etc) Swing/BLAST Metrics, Bat Control/
Situational Hitting contests, HR Derby, Oppo Power, Ball/Strike recognition (In-game,
controlled, even in comfy BP)
B. Post Measurements (Gains/Losses) to compete against others.
C. Post a LEADERBOARD - Players are motivated to be at/near top of a Leaderboard

. Reward “Gainers”

A. T-Shirt, clothing item, Item to hang in locker, Silly necklace/trophy to reward “Gainer” for the
period
B. Skip a duty, etc. — (Clubbie O’ the Day)

. What can an emphasis on Player Development do for your program? Move players on to the
level that they wish to play, win more games, that helps “advertise” for your program.
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WILL FRANCO
Boston College
Strength Training Essentials for Baseball: A Simplified Approach

1. Introduction

2. Needs Analysis for Baseball
a. Common Injuries
b. Energy Systems
c. Movements

3. Training the Baseball Athlete
a. Speed

Plyometrics

Strength

Core

Shoulder Care

Flexibility/Mobility

~®oo0o0o

4. Speed Development

a. Acceleration

b. Max Velocity

c. Agility & Change of Direction
I. Programmed
ii. Reactive
iii. Competitive
iv. Game Simulated

5. Plyometrics
a. Jumping & Med Ball Throws
I. Sagittal (Up/Down)
ii. Frontal
iii. Transverse

6. Strength

a. Squat

b. Hinge
Upper Body Push
Upper Body Pull
Single Leg
Core/Pelvis
Shoulder Care

@ ™o oo

7. Position Players vs. Pitchers
a. High/Low Model — Skill vs.
Physical Development
b. Speed Development
i. Base Stealing
c. Aerobic Base
i. Cardio base while pitching
ii. Tempo Runs
d. Pelvic Rotation
e. Med Ball Work

8. Programming Workouts
a. Two Day
b. Three Day
c. Four Day
d. Five Day

9. Conclusion
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MATTHEW SWOPE
University of Maryland
Optimize Performance with Motor Preferences

Introduction:

* Quick facts

» Observe the reality as it is: Unique model — there is no one
way

» Cross your fingers, arms and clasp hands...now do it the
other way

 Definition of Motor Preference

* Why do we have Motor Preferences and when are they
formed (neuromuscular preferences start to form in the
womb)

» Preferences by nature (environmental, culture and
morphology)

* Living species goal is to survive with energy, balance,
emotion and efficacy = EFFICIENCY

* There are only two ways to move - one is applying an exter-
nal force to the body, the other is creating an (im)balance

Identify Preferences with Practicality:

Aerial vs. Terrestrial

« Identify differences between players

* How do we balance in the sagittal plane: center of pressure
(COP)

* What is a Terrestrial

* What is an Aerial

* We must think on a continuum

» Duty Factor - reflecting the ratio of stance to flight time and
is an important variable related to running performance,
economy, and injury risk

» Conditioning guidelines (strength and/or speed)

+ Analytic vs functional chains

» Exercises and force production

Extension and Flexion Leg + Move Dial + Laterality
* The asymmetry in the frontal plane
» One extension leg, one flexion leg
» Posture differences
* Move dial - best balance points in feet from 1-4

Breathe In vs. Breathe Out
» We prefer to either breathe in and hold % of air in our lungs
during technical gestures or breathe out with % of air out of
the lungs
» Related to two different muscle chains

Associated vs. Disassociated
» Based on breath in/breath out = low or high spine rotational
points (thoracic or lumbar)
» Associated = <30 degrees of separation
» Disassociated = >30 degrees of separation

Symmetrical vs. Asymmetrical
 Terrestrial = symmetrical
 Aerial = asymmetrical

Axial vs. Large

» Players prefer masses either close or away from the body

» Can see it in the elbows or feet positioning (stance,
walking, running)

» Axial work near the sagittal plane, more narrow shoes,
balanced bat, gorilla grip and may hit the ball deeper

» Large work away from the sagittal plane, more wide shoes,
end loaded bat, grip more in fingers while batting and
attack ball more out front

Horizontal vs. Vertical
» Players prefer vertical or horizontal arrangements hitting
and throwing
* In relation to forearm positioning and cognition preference
« Early scap retraction for horizontal throwers
 Late scap retraction for vertical throwers

Pronation vs. Supination
 Terrestrials = more pronation
* Aerials = more supination
* Marry the hands with intention
» Grips and pitch usage

Motor Shoulder
* Driver of the upper body
» More rotation on one side than the other
* One shoulder in front of the other in sagittal plane
» Long in the back and short in the front or vice versa
» Affects load of the upper body and finishes
» Could explain one hand finish hitting or pull-down glove
side while throwing

Motor Eye
* Receives information and perceives danger
» Chin angles while hitting vs certain release points

Other Vision Preferences

» Focal vs. Global related to build environment around the
pitcher

» Focal = prefer details and close on pitcher to release (track
the ball)

» Global = prefer more away like batters eye to specific
release (focus on trajectory of pitch)

« Vision dial explains hot zone based off Motor Eye and
peripheral vision preference

Summary: The goal of Motor Preferences
» Without energy: no movement
» Perform through individual (im)balance and coordination
» With balance and coordination, we will become more
efficient
» More efficiency leads to less wasted energy
» Less wasted energy leads to sustained health

www.motorpreferencesexperts.com
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CONOR KORTMANN
Rutgers University-Newark
Team & Individual Hitting Development: Do More with Less

Do More With Less.... Less What?

o

g.

b
c
d.
e
f.

Technology

Staffing / Resources
Facilities
Equipment

Weather

Time

XY, Z...

Assess What You DO Have

a.
b.

Mindset
a.
b.

c.
d.
e.

SWOT
Be realistic but Creative

What we have is more than enough

We can beat anybody, given what we have
right now

Don’t flip the chessboard

Hope is not a strategy

The obstacle is the way

Make Your Players Great Learners

a.
b.

Auditory/Visual/Perform
Think/Look/Listen/Talk

“Old School” Still Works

~ooo0OTw®

Paper & Pencil Charts
Tripod & iPhone

Penny Bats & Med Balls
Radar Gun

Google Drive

Stopwatch

Brain & Past Experiences

Time Management

a.
b.
c.
d.

Yearly Calendar
Academic Schedules
Practice Plans
Sharing Platforms

Creating Buy-In

a.
b.
c.

Trust
Consistency
Communication

Hitting Coach Concepts

a.

b.
c.
d

Teach Players to Know Themselves
Comfort Drills vs Challenge Drills

Internal Cues vs External Cues

Predictable Environments (Blocked) vs
Representative Learning (Random)
Minimum Effective Dose (want a soft cookie
not a burnt cracker)

Toughness Wins

9.

10.

1.

12

13.

14.

15.

Hitting Mechanical Styles

Ferris Wheel vs Merry go Round
One-legged vs Two-legged Hitting
Kinetic Chain vs Coil & Snap
Inside-Out vs Turn the Barrel
Momentum vs No Momentum
Hip/Shoulder Separation

~ooo0OTw®

Building the Swing
a. Posture: At Launch & At Contact
b. Bat Path: Match the skill to the skillset
c. Bat Quickness: Time from Launch to contact
d. Bat Speed: How hard can you hit it

Building the Hitter

a. Timing: Ready at pitch release... the dance
with the pitcher

b. Adjustability: being out of timing and still
having a chance

c. Game based approaches (GEO, GEl, 3<2,
etc.)

d. Strike Zone Discipline

e. Pitch Selection & Scouting Reports

Building the Hitting Program
a. Setting up practice structure to maximize
development
b. Weekly Plan sheets to maximize individual
hitter development
i. Swing Drills
ii. Hitter Drills
c. Strength Training

Mindset
a. “Bringiton”
b. Big Body Language
c. Self-Talk
d. “Intent precedes Content “— Yes...yes...
yes... no

In Game Evaluation
a. Timing
b. Pitch Recognition & Swing Decision
c. Swing Intent

Feedback Loops
a. Regularly Scheduled Hitter Feedback Forms
b. Weekly Hitter’'s Plan Sheets
c. Video

. The Standard

a. Compete to win a championship
b. “l will not let you win a championship unless
you do it the right way”

Be better at scoring runs than hitting!

Mobile: (732) 673-6374 // conor.kortmann@rutgers.edu // @ckort30
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Show Special 30% off o<

Booth 207: Try our belts and feel the difference

700+

Trusted by 700+ professionals,
including 2 former MVPs, 5 Silver
Sluggers, and 2 Rookies of the Year.

100,000+

belts sold since Core Energy
launched its baseball belt.

77%

Research found 77% of
college pitchers had
improved arm strength
when wearing the Core
Energy Belt.*

Core Energy

PLAY THE LONG-GAME
+*The research included 13 college pitchers, each pitching 150+ pitches. Research found that 77% of subjects
had improved pre-bullpen strength when wearing the Core Energy Belt compared to the team-issued belt.
Research isn't an indication of future results. See our website for more information.



SEAN McGRATH
Lamar University
A Systematic and Evidence-Based Framework for Developing Pitchers

Systems and Their Importance
- Allow evidence (historical precedence) to shape goals
- Creating an organizational vision
- Aids in truth telling and pride management

Creating Short-Term and Long-Term Development Plans
- Goal setting with the organizational vision in mind
- Partner with the players on all goals and objectives
- Player Plans serve as our guiding light for shaping practice
- Consistent feedback loops
- Assess—>Adapt—->Prepare-> Compete—->Debrief
- Test>Retest

What Are We Looking to Maintain and/or Improve Upon?
- “Stuff”, “Location”, “Competing”, Health
- Performance is the end goal

Skill Acquisition & Practice Design
- Over the Rubber (Internal) versus Over the Plate (External)
- Practice Progression (Finding the Appropriate Challenge Level)
- Cognitive (Block), Associative (Serial), Autonomous (Random)
- Coaching the Environment for Self-Organization
- Throwing Programming

Conclusion
- Systems scale and allow for increased accountability
- Our job is to make it simple, not keep it simple
- We must allow our feedback to be shaped by unbiased evidence
- Players often respond well to objectivity (truth)
- Goals with action steps and progress tracking

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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MOUNTS

>

You’ve got baseball gear, so SHOWit off with HIDEit!

Eﬁ,ﬁ_, HIDEit is the leader in high-quality wall
— @ mounts for Gaming, Tech + Sports gear.
Family-owned, founded in 2009 and located

DESIGNEDINUSA  PATENTEDDESIGNS  TRENDSETTERS + : s ;
FAMILY-OWNED HIGH-QUALITY INNOVATORS L Ren.o. Neva.da, HlDE_'t = corn@tted »
IN NEVADA STEEL MOUNTS SINCE 2009 innovation, quality + service.

You Love the Game. DISPLAYit.

Our innovative mounts are designed to be sleek
to showcase your gear, not the mount.

Bats - Balls - Gloves - Helmets

1

All the Gear You Love. ORGANIZEit.

Eliminate messy cables, safely store gaming
gear, and clean up sports equipment.

HIDEIit can be found in schools, stores,
hospitals, offices and homes across the globe,

Storage Solutions for Tech, Gaming + Sports Gear® Don’t miss our Online
(844) HIDEit-2 | info@hideitmounts.com | hideitmounts.com ABCA Promo for 30% off

"HIDEit Mounts" is tered Trader . of HIDEIt Mounts Inc. Code: ABCA30

Ly iy 5 : = A=l A /2 - I21/902
A Certified Women-Owned Small Business in Reno, Nevada valid 1/2 - 1/31/2025




MARK “PUDGE” GJORMAND

James Madison High School

Practice Organization: Top Team Drills That Build Competitive Fire
and Maximize Practice Time

. Preparing to Perform

- Tempo and Pace

The Plan

Confident Communication & IQ
Train it to Trust it

Momentum is real

. The Game Knows

- Pressure — Feel or apply
- Offense is Execution

- Pride Plays Defense

- Pitching is Both

- Controlling 90 feet

- Winning 90 feet

. Individual Growth Drills

- Moment of Truth
- Past, Present, Future
- Team Abs / “Conditioning”

. Top Team Defensive Drills
- Perfect Warhawk

- Count Up

- Timed Double Plays
- Piedmont Ins & Outs
- Timed Double Plays
- Multi-Purpose Drills

. Top Team “Live” Competitions
- Skins Game

- Line Drive Scrimmage

- Ground Ball Scrimmage
- Hybrid Scrimmage

6. Top Team Offensive Drills

7. Top Team “Exotic” competitions

5 Man Baserunning
Team Offense
Situational One Pitch

Warhawk Hitting Competition

Bunt Wheel
4x2 Baserunning Circuit
Oppo Taco

Late Game “w/Tee’s
Live Picks

1st & 3rd Competition
Rundown Competition
Bad Ball/Web Gem

8. The “Evolution”

The Player
The Team
The Program
The Why

The Days, The Weeks, & The Months

The “Chip” / Collect Receipts

“‘W.LN.”

(703) 975-4124 /| pudgemvp@cox.net // @coachpudge8 // www.mvp-intl.com
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» YAKKERTECH

Made by @ Magnus

poosT {1, ) YOUR

Visit us at
Booth
#701

From AURA’s real-time insights to RECON’s
precise and portable tracking, our tools

empower players and coaches at every level!
SEEMAGNUS.COM
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10.

1.

12.

13.

RUDY GARBALOSA
Lynn University
Outfield Development Through Daily Routines and Drills

. What are we looking for in an outfielder?
. What are characteristics of good outfielder?

a. Catch and Throw with consistency and accuracy
b. Traits of LF, CF, RF
What are the important things to train?
Ground Balls vs. Fly Balls
a. Runner is on base with ground ball
Most errors come of throwing
a. However miss played balls lead to multiple bases
Throwing
a. 1 hop everywhere
b. Foot technique
Setup and jumps
a. Angles
b. Stand up jumps
GB/FB fielding and throwing technique
a. Atyou
b. Left/right
c. Turn around
d. Super speed
Communication
a. Outfielder communication

b. Fence
Daily Routine
a. Daily’s
b. GB Tech
c. FB Tech

d. Skill of the day

e. BP most important
Backups

a. Always be moving

b. Look in and communicate
Field objects

a. Bullpens
b. Fence/Dimension
Positioning

a. Straight UP

b. Oppo and pull options
c. 2K adjust

d. No doubles

e. Shallow and deep
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( a GAMECHANGER.

THE ONLY APP YOU
NEED THIS SEASON
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single . GAMECHANGER P Gant, #6

B Fielding

LIVE 19:28 = () 56

il Listen live with the Plays Announcer!
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¢ 5 @ BallinPlay > '

FREE SCOREKEEPING
IIND STATS

Simple, powerful scorekeeping.
e Pitch count tracking and reporting.

e MaxPreps integration.

. Pitching and batting spray charts.

* In-app stat editing.

e  Batter opponent stats and spray charts.
e  Starting lineup capabilities.

TEAM COMMUNICATION
llflﬂ SCHEDULING

Keep your team in the know with
messaging, alerts, and photo sharing.

e  Event scheduling with calendar sync
and RSVP options.

) <>’0 2-1 3 Durham Pirates

75 MPH

Box Score UDH -
~Plays )
Create Clip ﬁ

Share Stream _

FBEE LIVE VIDEO STREAMING

Free to stream and watch games from anywhere.

All you need is a mobile device.

Scoreboard on live streams when you also keep score.

Live play-by-play announcer.
Archive of full game videos.
Game highlights videos.

Shareable automatic highlight clips for most plays.

LEAGUES AND TOURNAMENTS

e Admins schedule all games within the event.
o Set an official scorekeeper so stats and play-by-play go to both teams.
«  Standings will display the wins/losses/ties for teams that have joined.

e See pitching, hitting, and defensive leaders.

o«  Teams can share their video feed with their opponents.

Spriag 2020 - STHE
Spring 2071 - STHE

Baring 2033 - ETHE

Vidoa Clipy

oy - Standasd
1
ors "

Bami

[

00
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B

Standings Schedule Leaders Teams Pitch Gy

ﬂ THLETE PROFILES

Add career stats from your entire time on GameChanger.
. Save your best clips to a single location.
e  Customizable athlete bio.
e Share with family, friends, and coaches.

o Upload external video.

< I

’

Download on the

App Store

GETITON
' Google Play

Earnéd Run Avérages

Cory Ross, #3

Eastern Hurricanes



ABCA Youth Coaches Session G&(C

Presented by GameChanger GAMECHANGER..

Maryland Ballroom ¢ Gaylord National BY DICK’S SPORTING GOODS
Friday, January 3, 2025 Saturday, January 4, 2025
9:30 am. Kris Goodman, Tampa Bay Rays 9:30 a.m. Nunzio Signore, Rockland Peak Performance
Competing: Mastering a Process of Presence Long-Term Athletic Development for the
Youth Player
10:10 a.m. John Dowling, McLean High School
Baseball is Hard, Don’t Make it Easy: Practice 10:10 a.m. Jennifer Hommond, Thomas Jefferson
Habits that Play on Game Day High School
Framing It Up: Integrating Catching Into Practice
10:50 a.m. Matt Owens, Chestnut Hill College Planning for All Age Groups and Abilities

Keeping the Routine Routine: Developing the

Front Lines of Defense 10:50 a.m. John Skaggs, Prime Time Baseball

Forgotten Components of Infield Play:

11:30 a.m. Tom Winske, University of Cincinnati First Basemen
B ing Rul d Ideas Made Simpl
foars:llll Iizlvzi s and fdeas iade Simpe 11:30 a.m. Scott Fox, The Champion Playbook

Training Mental Health and Sports Performance

1:10 p.m. Chris Berset, Alexandria Aces

Molding the Elie Youth Catcher 1:10 p.m. Rob Hahne, Northern Virginia

Travel Baseball League

1:50 p.m.  André Butler, Graveyard Mentality The Future of Youth and Travel Baseball

Grav.eyard Mentality: Where Hits are Laid to 1:50 p.m.  Jimmy Jackson, University of Maryland
Rest in the Outfield Keeping Natural Talent in Our Pitchers
2:30 p.m.  David Klein, Menlo Park Legends 2:45 p.m. Travel & Youth Baseball Hot Stove Panel

Youth Baseball Experience Innovation:
Crafting Engaging and Transformative Journey
for the Modern Athlete
Post-Clinic Q&A Sessions

Following each presentation, a Post-Clinic Question &
Answer Session will be held in Chesapeake D.

O ABCA Video Library

All current ABCA members have access to over 900

clinic videos on www.ABCA.org and in the My ABCA
mobile app! The videos from the 2025 Convention will be
released to attendees by February 1.

a ‘sdarico, New York
1 Developing Today's

Want to learn more about your ABCA membership
benefits? Turn to page 23 or visit www.ABCA.org/benefits!
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ALL-STAR
STYLES

Far Players,
Coaches & Fans

See the full lineup at

BOOTH 1700

Practice. Travel. Game Day. Check
out our extensive roster of versatile
performance apparel—including
our growing lineup of Sport-Tek®
Stock Uniforms.

SPORT-TEK.

Shown Top:
Sport-Tek® Repeat 1/2-Zip Long
Sleeve Hooded Jacket | J]ST488

Bottom: J

Sport-Tek® Repeat 1/2-Zip Short '

Sleeve Cage Jacket | JST489 '
'

Score Your Winning Gear at ™
SANMARSPORTS.COM SANMAR

SPORTS

Contact the SanMar Sports Team:
sanmarsports@sanmar.com | 800.346.3369 x5213



KRIS GOODMAN
Tampa Bay Rays
Competing: Mastering a Process of Presence

I.  Introduction
a. Understanding the title of ML Process & Development Coaching role
b. “It all comes down to Presence”

c. Frameworks/Processes create a map to consistency

II.  The Connection Between Competing, Presence, and Resilience
a. The best version of self
b. Full engagement

c. Pitfalls

lll.  Frameworks to Apply

a. Resilient C’s to increase presence
i. Commitment
ii. Control
iii. Challenge

b. Become an “ACE”
i. Anticipate
i. Commit

ii. Execute

IV.  Conclusion
a. Reinforce presence as a process and practice

b. Presence as a foundation for consistent performance
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JOHN DOWLING

McLean High School

Baseball is Hard, Don’t Make it Easy: Practice Habits that Play on Game Day

Cultural Emphasis on the Importance of Practice

The Game vs. Practice

3 Goals
* Practice at game speed and game complexity
* Force players to make decisions

* Create a competitive environment

Why?
* Representative Design
“Action Fidelity”
- “Functionality”
+ Failure
+ Game slippage

So what do we do?
* Blocked vs Random Practice
* Speed them up
 Compete

Intentional Design is the key — YOU create the practice environment.

What does this look like for us?
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RAISED FOR BASEBALL TEAMS NATIONWIDE
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9123423

103%
of goal

2024-2025 St. John Bosco HS Baseball

A message from St Johin Bases HS Baseball

AVG. RAISED PER TEAM
WHAT COULD YOUR TEAM DO WITH 20K?

STOP BY BOOTH

TO MEET OUR TEAM!




MATT OWENS
Chestnut Hill College
Keeping the Routine Routine: Developing the Front Lines of Defense

Keys to Creating Daily Routines

A

B.
C.
D.

Breaking down the individual/team need(s).

Finding the right individual/team fit for the needs.

Creating checkpoints and keys within the routine.

Crawl, Walk, Run Approach: Progression and Regression System.

Simplifying The Steps of Fielding

A.
B.
C.
D.

Traveling to the Ball: How to prepare and execute getting to every ball.
Ball Security: Securing the baseball in a targeted zone.
Setting up the Throw: Using our feet to better aim the pending throw.

Delivering Accurate Throws: Using feet, vision, and timing to deliver strong accurate throws.

Designing The Routine(s)

A.
B.
C.

D.
E.

Daily Work: What is developmental emphasis?

Glove work via a Pick Series. What are progressions and variables?

Footwork. Building efficient bases for our infielders and understanding the functions of the
lower half.

Feeds and Throws. Executing the final step in fielding.

Goal: Keeping the routine play, routine and developing fielders to turn more difficult plays
into routine plays.

Videos of Two Routines & Two Example Routines:

A.
B.

Pick Series: Glove (Knees), Glove (Stationary)
Rolls with Footwork:

- Routine, Two-Hand

- Forehand

- Backhand

- V-Cut (backhand + two hand)

- Slow Roller

Conclusion: Develop the Youth

A.
B.
C.
D.

Emphasize the mental aspects of defense.
Create a growth-based environment.
Reward execution/success.

Challenge and cultivate competition.
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s~ Inland
TARP & LINER
Your Athletic Field Lining,
Covering & Protection Partner.

From construction lining to protecting your/‘?t

valuable playing surfaces, Inland Tarp & Llfer® —
IS proud to offer'your team our full rosterl =

SCAN TO SHOP

ofHo

Use Code
HOMERUN
at checkout to receive
20% off your order!

Let Us Help You Win Today'

] Constructlon Llnlng— A strong start for a long-lasting surface. _
| FuII Fleld Protectlon— ITL Grow tarps get you on the field earlier.
iy ;Mound & Plate Covermg— Patented Mound Defender avallable now!

WWW.inlandtarp.cp'm:: |800-346-7744 _-I .sales_.@in_land-t_arp.co_m




TOM WINSKE
University of Cincinnati
Baserunning Rules and Ideas Made Simple for All Levels

. Make Baserunning Important to Your Team
a. Cincinnati Cheetah Reward System

b. “Be your own coach on the bases”

. Home to First

a. Run Throughs

. First Base

a. Check Defensive Positioning
b. Lead Offs

c. Rounding

. Second Base

a. Check Defensive Positioning
b. Baseline vs. Back-Side Lead

c. Oor 1 outreads

. Third Base

a. Distance
b. 3 Plays
i. Read
ii. Contact
iii. See it Through
. Aggression Guidelines
a. 90% rule
b. 50% rule
. Cincinnati Baseball Top Drills
a. Reaction Game
b. Bunt Game
c. Laser Runs
d

. Baserunning Circuit
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CHRIS BERSET
Alexandria Aces
Molding the Elite Youth Catcher

Expectations
- How | want to train my catchers
- “Controlled Panic”
- What does a practice entail in regards to performance
- Be perfect on each and every rep
- Harder in practice than the game
- Push them to the limit but help when failure comes

Receiving
- Drill work

o Both knee down receiving — close up
= Breakdown in detail — be picky about how they catch
=  We want “Pockets”

o 1 knee down - move back

o % stance receiving

o Regular primary / 1-knee down stance
= Discuss

Movements / Transfer
- Same drill set as receiving — now we pair in the movements
o Rhythm and fluidity are crucial
o Transfer into QB slot
o Discuss flaws and common mistakes

Blocking
- Expectations of our job
- Drill work
- Block and recover
- Discuss flaws and common mistakes
- Game

Game Expectations
- Coaches mindset and verbal cues to give to our catchers
- Understand that this is HARD!
- Key phrases to use and stay away from
- Reinforce positive hard working mentality
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pitchLogic

Visit us at Booth 517!

ARM SLOT
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pitchlogic.com | sales@f5sports.net




ANDRE BUTLER
Graveyard Mentality
Graveyard Mentality: Where Hits are Laid to Rest in the Outfield

Mentality is Everything:
*  What is our Why?
* Goals
* Teaching aggressiveness
* Leadership

Practice Planning
* Communication with staff
» Pitchers who play outfield
+  BP groups & responsibilities

Drill Work
* Reading swings
* The challenging plays
* Decision making
+  Competing
*  Fungo work
« Ultilizing machines

Player Versatility
* Arm slots
* Encourage playing multiple positions
* Game preparation

Injury Prevention
* Pop up priority
+ Balls at the wall
* Arm care

Conclusion
* Our role is important
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DAVID KLEIN
Menlo Park Legends
Youth Baseball Experience Innovation: Crafting Engaging and
Transformative Journey for the Modern Athlete

1. The New Era of Youth Sports: Modernizing Baseball by Optimizing for Engagement and Fun
“A life of frustration is inevitable for any coach whose main enjoyment is winning.”
—Chuck Noll (Former Steelers Coach)
e A Historical Perspective
e Youth Baseball Industry Data Trends
e Coach as an Experience Designer

2. The Comprehensive Athlete Journey: Engaging Players in and Beyond Practice
“Tell me and | forget. Teach me and | remember. Involve me and | learn.”
—Benjamin Franklin
e Preseason, In-Season, and Postseason Engagement Ideas
e Gamifying Your Practices for Fun & Development
e Multiple Engagement Touchpoints

3. Memory Creation & Transformation: Designing Unforgettable Practices and Experiences
“People will forget what you said, people will forget what you did, but people will never forget how you
made them feel.”
—Maya Angelou
e The Science of Memory Creation
e Infusing Joy Into the Development Process
e Designing for Holistic Development and Personal Transformation

4. Innovating Locally: Using Design Thinking to Create a Different Experience in Your Community
“Whatever’s normal. Do the exact opposite.”
—Jesse Cole (Savannah Bananas)
e Building a “Fun-First” Experience
e Attracting and Retaining Players with a “Blue Ocean” Strategy
e SpeedBall and Other Progressive Baseball Formats

5. How to Execute: Strategies to Train Your Parents and Inspire Your Coaches to Enact Your Vision
“Leadership is not about being in charge. It’'s about taking care of those in your charge.”
—Simon Sinek
e Inspiring and Developing Your Coaches
e Parent/Community Education & Engagement
e Leveraging Technology to Improve The Experience
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SPORTS PLAYER TRACKER I 4 )

Sports Player Tracker is a stat-tracking platform that keeps you connected to the players who matter most.
Select the athletes or teams you want to follow, and get a customized, collated stats update in a single email

the morning after they play.

Who uses SPT?

-High School Coaches: Follow former
athletes as they compete in college or the
minors, staying in touch and celebrating
their progress.

-College Coaches: Track transfer portal
prospects and monitor your players’
summer league performance.

-Fans and Family: Stay on top of MLB
prospects' performance in the minors and
college leagues—all your favorite players in
one place.

Why Track with SPT?

-Stay Connected: Reach out to your
athletes and maintain strong relationships
as they play at the next level.

-Save Time & Energy: No more hunting
across multiple websites daily trying to find
scores and stats. Get all the updates you
need in one convenient email, accessible
from your phone, laptop or dugout.

Sign Up Now and Save! Attendees that subscribe during the conference with code
ABCA get $10 off the first year so the cost is only $29.99/year to track unlimited
players across divisions and leagues! Scan the QR code to sign up instantly!

Minor League Baseball (Single-A)

BATTER RESULT
Jonny Farmelo

W 119
Modesto Rancho Cucamonga Quakes

Bryco Eldridge
San Jose

W, 4.0
Lake Elsinore Storm

NCAA Baseball (DI)

RESULT

Miggy ECHAZARETTA
High Point

w. 12.1
Charleston Southern
RECAP

RF/38

NCAA Baseball (DIII)

RESULT

Josh Gjormand

W. 71
Lynchburg La Verne

Conner Moore W.7-1 PR
Lynchburg La Verne

Visit us at Booth #1143 and follow us on instagram @SportsPlayerTracker




NUNZIO SIGNORE
Rockland Peak Performance
Long-Term Athletic Development for the Youth Player

What is LTAD?
a. The Plan
b. Avoiding Early Specificity

The Physical
a. Establishing Point A
b. Promoting Success

The Mental
a. The Environment

b. Creating Context

Global Movement Patterns
a. Creating Great Movers
b. Promoting “Free Play”

Arm Care
a. The Epidemic
b. Coaching Scapular Mobility/Stability

Programming Strength
a. TheBig 5

The Long-Term Timeline
a. Frequency
b. In-Season vs. Off-Season
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MIORE HITS - LESS STRIKE OUTS
WHY USE A PITGHING MACHINE?

Train your eye by seeing more “game like"” pitches. It's as simple as that.

TRIPLE PLAY
BASEBALL & SOFTBALL PITCHING MACHINES

ULTRA or PRIME PRQ  #aoree

AUTO FEED HAND FEED SELECT 6 DIFFERENT

TYPES OF PITCHES
OR

PLUS e HAND FEED

OPTIONAL BATTERY
PACK AVAILABLE

° FULLY PROGRAMMABLE: ¢ PUSHABUTTON,
ANY PITCH, ANY ORDER GET APITCH

© CHANGE PITCHES IN e OPTIONAL AUTO-FEED
SECONDS AUTOMATICALLY AVAILABLE

GOTTA SEE IT BEFORE YOU CAN HIT IT!

SPORTS Come see us in D.C.

TUTOR at the ABCA show! L[]
sportstutorcompany.com E
(800)448-8867




JENNIFER HAMMOND
Thomas Jefferson High School
Framing It Up: Integrating Catching Into Practice Planning for All
Age Groups and Abilities

1. Intro: It’s important to find time to provide catching reps + development opportunities...
a. Can never have enough pitching and catching
b. Opportunity to build baseball IQ and leadership skills
c. Significance of good catcher cannot be overstated
2. Practice Plan Essentials — Quick Review
a. Plan ahead to maximize reps/be most efficient + keep ’em moving and keep ’em engaged
b. Competitions and Game-Like Reps whenever possible
c. Practice is “Lab” — Try new things; be challenged; failure = opportunity to learn and improve
d. Be Prepared/Be Flexible to “Scale the drills to the skills”
3. What are some common practice activities where we can work in catching reps/development opportunities?
(As with all work - “Scale the drills to the skills”)
a. Daily Work - Max Reps/Short Time
i. Bare-handed work
i. Glove work
b. Catch-Play - Done w/Specific Intent + Focus *This is THE most important part of practice!*
i. Frame it up (Short throws/rockers)
ii. Work transfers (mid length throws)
iii. Work footwork (long toss throws)
c. /O - Both in practices (extended 1/O) and in pre-game (abbreviated)
i. Working throw downs (2B, 3B)
ii. Working back picks (1B)
iii. Tag plays + Force Plays at the plate
iv. Block and recover (pregame)
v. Bunts (pregame)
vi. Receiving (pregame)
d. Bullpens - Not just for pitchers!
i. Work multiple stances (Primary, secondary, 1KD)
ii. Working blocking skills - especially during offspeed round
iii. Dry reps! Work in pitch outs; pick offs; etc
iv. Pitch calling - let the last round be C’s calling pitches
e. Controlled Scrimmages/Simulated ABs
i. Catch live pitches w/live batters (even if coach pitching!)
ii. Catchers call pitches
iii. Catcher’s set defense/call plays (learn to be “field general”)
4. What are some other areas where we can integrate Catching reps/development into our practices?
a. Situations/21 Outs (Infield In; Relays to Home; Live ABs)
b. Bunt Defenses -OR- Bunt Scrimmage
c. 1stand 3rd Defense
5. Common Mistakes to Avoid
a. Sending P/C to bullpen with no instruction/framework.
b. Giving 1 kid the majority of reps at catcher - Develop depth!

c. Not letting catchers experiment with calling pitches/calling defense. Encourage leadership. Develop
baseball 1Q.

6. Conclusion
a. Include Catching Reps/Development in Practice Planning!

b. Alittle prep work can pay big dividends. Lot of ways to get meaningful reps and development in your
regular practice activities - take the time to plan ahead.
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DISCOVER THE
SQUID THROW

THROWING DEVICE

FOR BETTER FORM, VELOCITY,

MECHANICS AND WARM UPS.
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VISIT US AT

BOOTH #1805

FOR A CHANCE TO WIN
SQUID THROWS FOR
YOU AND YOUR TEAM.

WWW.SQUIDSPORTS.COM




JOHN SKAGGS
Prime Time Baseball
Forgotten Components of Infield Play: First Basemen

Why do errors happen?

First Base Daily Work
- Solo Ball Drop Scoops
- Partner Scoops

- Two-Hop Scoops

Drill Work
- Short/Mid/Long Range Scoops
- Moving to 1B Scoops
- Reaction Drill
- Wall Ball
- Bullin the Ring
- Double Plays
- Agility Ladder
- Short Hops

Positioning on the Base

- Where do you stand when receiving from each position?

Visualization
- Pointing Dirill
- Vocal Dirill
- Eyes Closed
- CHAOS!
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B swirt

RUN & MANAGE YOUR ENTIRE
FACILITY WITH ONE TOOL

w  We couldn’t be happier. Swift is a no-brainer for facility owners.
8 It has saved us so much time and energy...Just get it and thank us

later.”
'\ & & & &

Swift
LEARN MORE AT: -
@ Home

& Services
r ¥ | : B calendar

® Availability

& Customers

< PickLesson

SCAN ME!

Lesson for Kids (8-12)
Let the little ones experience the magic of

runswiftapp.com

€

Today Back Next

Cage 3

12:00 PM
12:30 PM

1:00 PM

2:00 PM - 4:00 PM
Toronto Blue Jays
Arbaaz Nov10 (Batting Cage 2, G




SCOTT FOX
The Champion Playbook
Training Mental Health and Sports Performance

Introduction
+ Existing problems with mental game training
» Existing problems with sport performance training
+ Existing insufficient responses
* New proven solutions that work
« My work in Ukraine using the same techniques

Real life stories of player and coach success
* The 10-year-old who couldn’t hit becomes an All-Star in two days
» The perpetual sore-arm-pitcher that lost his pain
* YIPs gone in one day after two years of struggles
» Coach goes from overwhelmed to clarity
« Trauma relief for player
» Ukrainian children and veterans

The need for mental health training
» National Institute for Mental Health - 50% young people mental health issue
* Athlete suicide
* Dropout rates

Roadmap to generate mental game and better performance
* Assume 50% have a mental health issue
» Use of proven evidence-based techniques on the field
» Reward the use of the techniques
« Connect the dots to reinforce

The Emotional Freedom Techniques - How to Use with Players
* Clinically studied
» Studies show better results than traditional psychology responses
« Tapping spots
* How to use with your team on the field

Summary

+ Great need
» Revolutionary means of delivering solutions for health and performance

www.ABCA.org /| @ABCA1945 /| #ABCA2025
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NALYTICS

Booth #1047

“Winning Strategies for the
Transfer Portal”

Expo Theater Presentation:
11:30 am - Saturday, Jan 4

@64 Analytics
www.b64Analytics.com




ROB HAHNE
Northern Virginia Travel Baseball League
The Future of Youth and Travel Baseball

Birth of the Youth/Travel Baseball Summit
« 2022 Washington, DC, 2023 Kansas City, MO, 2024 Augusta, GA

Challenges in our game
« Affordability, Diversity, Health

» Coaches Education / Parent Education / Timing — speed of the game / Fun

House/Rec vs. Travel Baseball
* Healthy vs. Unhealthy Competition

House/Rec Baseball is critical to our local communities
How Travel Baseball can work together with local house/rec baseball
The issues with Tournament-Only Travel Baseball
Travel Tournament Rules Committee
* Max of 2 games per day? / 5 games over 3 days?

e Pitch Counts / Arm Care / Burnout

How to create a travel baseball league in your area
»  Working with house/rec baseball

ABCA Ball Modification Study — smaller, lighter baseball for young players
FUN — options to speed up the game, increase ABs, more FUN!
* 6 person teams — 5u-7u
« Speedball, Blastball, Baseball 5
How can you be a part of the solution locally?
Growing and Promoting the game — locally and nationally
» Recruiting and retaining players

* Recruiting and retaining coaches, facilitators

ABCA Ambassador Program
» Join us to be a part of the solution!
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Custom Fundraising - No Upfront Cost for Your Team!

Earn $2,000 Per Sponsorship for Your T

How It Works

1. Sponsors Cover Costs: Local businesses pay $1,000 to co-brand 100 team

headbands or cooling towels with your team and their name.
2. Your Team Earns Big: Sell each item at $20 to raise $2,000 with each sponsorship.

3. No Upfront Cost: Keep the full profit to support your team!

Scan for FREE samples

Come by Booth 117 to pick up a free sample and get started! ~—
www.verticalathletics.com



JIMMY JACKSON
University of Maryland
Keeping Natural Talent in Our Pitchers

Keeping Baseball Fun
» Success is fun, therefore, we need to put players in positions to be successful

Motor Preference Intro

* Natural movement patterns

Motor Preference on a Youth Level
+ Hit the ball hard, throw it fast, run fast, see how they achieve these

Videos

» Differences in elite pitchers & why we can’t coach them all the same

Careful Not to Overcoach
* Not having a preconceived bias to baseball, individuals are unique, so keep them

unique...cut FB, odd grip for an OS pitch, etc.

www.ABCA.org /| @ABCA1945 /| #ABCA2025

103




\“ K d

: - A P _ y 4 oF o E i g
The Inaugural Meeting, June 29, 1945. Front Row (left to right): John H. Kobs, Michigan State; William V. McCarthy, New York University; Robert
A. Rolfe, Yale; Ray L. Fisher, Michigan; Everett D. Barnes, Colgate; George K. James, Cornell; Robert B. Martie; John E Coffey, Fordham; Joseph
Bedenk, Penn State; Emerson Dickman Jr., U.S. Merchant Marine. Back Row (Zeft to right): Albert D. Riopel, Holy Cross; Henry R. Hodge, Clarkson;
Max E Bishop, U.S. Naval Academy; Robert H. Dunn, Swarthmore; Howard A. Hobson, Oregon; Dan E. Jessee, Trinity; Louis A. Alexander, Rochester;
Capt. Paul J. Amen, U.S. Military Academy; L.W. Whitford, Iowa State; John W. Gill, Western Michigan; Walter Roettger, Illinois; Charles W. Ward,
Rutgers. Not Pictured: E.F. Caraway, Lehigh; William B. Cook, Manhattan; Thomas J. Harrington, Brooklyn; Horace J. Henderson, Pennsylvania;
William E. Reaser, Lafayette; Forest Wyatt, Lynchburg.

History of the American Baseball Coaches Association

In 1945, a group of college baseball coaches gathered in
New York City to formulate ideas for the promotion and
improvement of the collegiate game. Eppy Barnes of Colgate
University and Joe Bedenk of Penn State University originated
the idea that college baseball needed organization and direction.
Prior to 1945, a survey revealed that only one-third of the more
than 600 colleges were playing baseball. More than 140 coaches
responded to the survey approving the formation of a college
baseball coaching organization.

We are now hosting our 81st ABCA Convention!

The first meeting was held at the New York Achletic Club
on June 29, 1945. Twenty-seven coaches were in attendance.
Presentations were made urging college coaches to organize
so they could better promote the game, help gather national
statistics and cooperate with professional baseball. Former college
coach and President of the Brooklyn Dodgers Branch Rickey
was one of the speakers. It was determined that a constitution
would be written.

The new organization was to be named the American
Association of College Baseball Coaches (AACBC). The
founding fathers decided to hold annual meetings (conventions).

In January 1946 in the city of St. Louis, the second
convention of the AACBC was held with approximately 60
members in attendance. Items of discussion included: All-
America teams, a playoff system, promoting the game, creation
of conferences and leagues, and problems with early signings by
professional baseball.

The Association was instrumental in the creation of the
College World Series. The first AACBC College World Series
was held in June of 1947 at Western Michigan University
in Kalamazoo, Michigan. It was a two-team series with the
University of California defeating Yale University the first two

104

games of a two-out-of-three series. The next year, the AACBC
requested $5,000 from the NCAA to operate the College World
Series, which was also held in Kalamazoo. In 1949, the AACBC
expanded the tournament to four teams and the series moved to
Wichita, Kansas. The College World Series moved to Omaha in
1950, where it has been held ever since, and eight teams were
involved. Today the CWS is conducted by the NCAA, but the
Association continues to attend and assist in any way possible.

In 1949, the Association established its first All-America
team. The program was expanded over time and, today, the
annual ABCA/Rawlings All-America and Gold Glove teams are
selected in 11 divisions of college and high school.

By 1980, the AACBC’s membership had broadened
significantly to include more than just college coaches. At the
January 1981 convention held in Miami, the membership voted
to change the name of the Association to the present name: the
American Baseball Coaches Association (ABCA).

Prior to 1983, the Association’s governing body was known
as the Executive Committee. In 1983, the ABCA Board of
Directors was formed. The Board establishes general policy,
directs the business and affairs of the Association, is responsible
for Constitution/By-Law Amendments, and in general, governs
the Association. The Board consists of all past presidents, the
current president and vice presidents of the ABCA, and three
members of the Executive Committee.

The ABCA has had five full-time Executive Directors: Lee
Eilbracht (1978-87), Jerry Miles (1987-91), Dick Bergquist
(1991-94), Dave Keilitz (1994-2014) and Craig Keilitz
(2014-present).

Since those early years, the Association has grown to more
than 15,000 members, with coaches from all 50 U.S. states and
more than 40 countries.
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BASEBALL'S #1 TOURNAMENT

HOUSING PARTNER

FULL SERVICE
BEGINNING TO END

. TRAVELING®
o TEAMS

Let Our Team Work For Your Team

www.travelingteams.com | sponsorship@travelingteams.com

MORE THAN 600 CITIES

NATIONWIDE

CUSTOMER SATISFACTION

GUARANTEED

OFFICIAL PARTNER




We hope to see you in
Columbus, Ohio for the

82nd ABCA Convention!
2026 ABCA Convention 2028 ABCA Convention
January 8-11, 2026 — Columbus, OH January 6-9, 2028 — Nashville, TN
2027 ABCA Convention 2029 ABCA Convention
January 7-10, 2027 - Chicago, IL January 4-7, 2029 - Washington, DC

The American Baseball Coaches Association
wishes to acknowledge and thank ATEC
for its sponsorship of the ABCA clinics.



